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ENGLISH  RED  TAPE. 


ALLEN  D.  ALBERT, 

ASSOCIATE  PUBLISHER  MINNEAPOLIS  TRIBUNE. 


CHURCHMAN  IS  SOLD. 

The  Mallorys  Sell  the  Property  to  a 
Number  of  Prominent  Epiicopa- 
liant — The  Rev.  E.  T.  Sullivan  In¬ 
vited  to  Succeed  Dr.  Silaa  McBee, 
Who  Will  Quit  the  Paper  on 
March  1. 

The  Rev.  Edward  T.  Sullivan,  rector  j 
of  Trinity  Church  at  Newton  Centre,  | 
Mass.,  and  editor  of  the  Church  Mili¬ 
tant,  the  diocesan  paper  of  the  Massa¬ 
chusetts  diocese,  has  been  asked  to  take 
the  editorship  of  the  Churchman,  suc¬ 
ceeding  Dr.  Silas  McBee.  Mr.  Sullivan 
is  considering  the  offer.  Roland  H. 
Mallory,  nephew  of  the  present  propri¬ 
etor,  Marshall  H.  Mallory,  and  himself 
active  in  the  management  of  the  paper, 
have  declined  to  make  any  statement. 

.\rrangcments  for  a  change  of  owner¬ 
ship  have  been  concluded'  and  the  paper 
will  be  turned  over  on  March  1.  The 
new  owner  is  a  syndicate  composed  of 
New  York  Episcopalians  prominent  in 
church  affairs.  Just  what  the  makeup 
of  the  new  holding  company  will  be  has 
not  been  definitely  decided.  Marshall 
H.  Mallory,  the  present  owner,  wishes 
to  retire  because  of  ill  health,  it  is  un¬ 
derstood. 

There  also  have  been  rumors  of  dis¬ 
content  on  the  pa"t  of  influential  Epis¬ 
copalians  with  the  editorial  policy  of  the 
paper,  which,  although  it  has  no  real 
official  connection  with  the  Church  and 
is  privately  owned,  is  nevertheless  the 
accepted  organ  of  the  Church  in  this 
country.  While  official  confirmation  of 
the  selection  of  Dr.  Sullivan  is  not 
forthcoming,  it  is  known  that  Dr.  Mc¬ 
Bee,  editor  of  the  publication  for  six¬ 
teen  years,  will  retire  with  the  Mallorys. 
There  are  three  of  the  latter,  Roland  H 
and  William  W.,  nephews  of  M.  H.  Mal¬ 
lory,  being  interested  with  their  uncle  in 
the  paper. 

Dr.  McBee’s  editorial  attitude  has  of¬ 
fended  influential  members  of  the  church 
on  a  number  of  occasions.  At  the  time 
Trinity  parish  decided  to  discontinue 
services  in  St.  John’s  chapel  in  Varick 
street  the  Churchman  took  up  the  fight 
of  those  who  protested  against  the  move. 
There  was  talk  of  a  change  of  control 
as  far  back  as  1910.  A  number  of  men 
interested  in  the  matter  met  recently  and 
decided  to  take  over  the  ownership.  A 
considerable  degree  of  secrecy  has  been 
maintained  regarding  who  the  new  own¬ 
ers  are. 

Under  its  new  control  the  Churchman, 
it  is  explained,  will  represent  “all  schools 
of  thought  in  the  denomination.’’ 


Rumored  Sale  of  Baltimore  Paper. 

It  is  rumored  that  the  Baltimore  Tele¬ 
gram,  a  weekly,  for  many  years  owned 
and  conducted  by  former  State  Senator 
Young,  has  been  sold.  The  new  man¬ 
agement,  it  is  said,  will  advocate  the 
policies  of  Mayor  Preston.  George  A. 
Frick  will  probably  conduct  the  paper, 
which  may  be  issued  daily  during  the 
National  Democratic  Convention  next 
summer. 

Robert  J.  Collier,  editor  of  Collier’s 
Weekly,  who  is  at  Panama,  last  week 
took  a  spin  in  his  aeroplane  across  the 
isthmus. 


IS  THERE  A  PLATE  TRUST? 


Department  of  Justice  Is  Investigating 
the  Leading  Supply  Houses. 

-According  to  a  dispatch  from  Wash-  j 
ington  the  Department  of  Justice  is 
investigating  the  .American  Press  Asso¬ 
ciation  of  New  York  and  The  Western  i 
Newspaper  Union  of  Omaha  to.  deter-  j 
mine  if  there  is  any  violation  of  the 
Sherman  anti-trust  law  in  connection 
with  the  use  of  patents  on  stereotype 
plates  and  matrices  supplied  to  news- 
j  papers  throughout  the  country. 

I  Representatives  of  the  Western  As¬ 
sociation  conferred  Feb.  10  with  J.  A. 
Fowler,  assistant  to  the  .Attorney-Gen- 
'  eral.  Other  conferences,  it  is  said,  will  1 
be  held  between  the  Department  of  Jus-  j 
tice  officials  and  representatives  of  the  1 
.American  Press  Association.  | 

The  Department  of  Justice  is  also  in¬ 
quiring  into  the  organization  and  opera¬ 
tion  of  the  National  Association  of  Bill 
,  Posters. 

Stock  of  Paper  Decreases. 

The  December  report  of  the  American 
I  Paper  &  Pulp  Association  shows  a  de- 
j  crease  of  11,000  tons  in  stocks  of  news 
1  print  paper. 


BURKAM  BUYS  DAYTON  HERALD 


Owner  of  the  Journal  Gets  Possession 
of  a  Rival  Newspaper. 

E.  G.  Burkam,  owner  of  the  Dayton 
(O.)  Journal,  has  purchased  the  Even¬ 
ing  Herald,  securing  the  whole  of  the 
capital  stock  of  the  latter  and  assuming 
control. 

The  Herald  has  been  in  the  possession 
of  the  Weakly  family  practically  ever 
since  it  was  founded,  shortly  before  the 
war,  and  is  one  of  the  leading  news¬ 
papers  in  Southwestern  Ohio. 

It  has  always  been  conducted  as  a  Re¬ 
publican  newspaper.  The  consideration 
was  not  made  public. 

Kansas  Magazine  Sued. 

The  Kansas  Magazine,  published  in 
Wichita,  has  been  sued  by  the  McCor¬ 
mick  Press  for  $11,114.35,  said  to  be  due 
for  printing  and  circulating  its  issues. 
The  McCormick  Co.  also  charges  that 
of  the  $75,000  nominal  capital  of  the 
m,-igazine,  only  10  per  cent,  was  paid  in 
at  formation,  and  that  the  director.s 
were  self-elected.  Among  the  directors  i 
are  W.  Y.  Morgan,  Louis  Allen  and  .Ar¬ 
thur  Capper, 


Difficulties  Encountered  by  an 
American  Journalist  in  Securing 
Information  Concerning  the  Move¬ 
ments  of  Some  of  England’s 
Government  Aristocrats — Obtain¬ 

ing  News  a  Tedious  Task. 

{Special  Correspondence.) 

I  Lo.ndon,  Feb.  10. — Pcliteness  is  always 
:  associated  with  kings,  and  despite  occa- 
i  sional  outbursts  of  superciliousness  on 
the  part  of  inferior  officers.  Court  offi- 
I  cials  are  almost  invariably  suave  and 
i  polite,  but  under  the  direction  of 
t  Lord  Chamberlain  Earl  Spencer,  King 
I  George’s  Court  has  gained  the  reputation 
1  of  being  the  politest  in  Europe, 
j  The  Lord  Chamberlain’s  department, 

I  to  which  all  matters  concerning  the  royal 
I  household  must  be  referred,  has  its  offi- 
I  ces  in  St.  James’  Palace,  and  there  the 
innocent  enquirer  will  find  an  aristo¬ 
cratic  and  excessively  polite  staff  who 
I  give  him  all  the  information  he  requires 
;  — or  lie  to  him  delightfully  if  it  is  not 
i  intended  to  give  the  information. 

[  All  the  official  departments  here  are 
'  bound  up  with  red  tape,  and  unless  in- 
I  formation  can  be  given  out  officially,  the 
j  enquirer  will  receive  a  polite  but  curt : 

,  “We  have  no  official  statement  to  make,” 

I  or  “The  matter  will  receive  attention.” 
i  The  officials  are  adept  at  lying,  when 
I  necessary,  but  as  a  rule  they  consider 
I  it  beneath  their  dignity  to  do  so,  and 
I  fall  back  on  the  official  formula. 

ENQUIRERS  NOT  WELCOME. 

I  Enquirers  at  Buckingham  Palace  or 
Marlborough  House  are  sternly  dis¬ 
couraged,  and  the  man  who  uncon¬ 
sciously  trespasses  on  the  “privacy”  of 
the  royal  family  by  asking  innocent 
questions  at  the  palace  gates  is  given 
short  shift.  Solemn  policemen  inspect 
him  as  though  he  was  an  anarchist  for¬ 
mulating  deadly  plots,  and  huge  scarlet- 
clad  sentries  tread  on  his  corns  if  he  is 
standing  on  their  beat,  so  that  he  is  glad 
to  escape  with  the  information:  “All 
I  enquiries  must  be  made  at  the  Lord 
Chamberlain’s  office.” 

INTEKVIEVVI.NC  "hoBHv”  SPENCER. 

,  Having  heard  much  of  the  courtesy  of 
the  nobleman  once  known  as  the  Hon. 
“Bobby”  Spencer,  afterwards  as  Vis¬ 
count  Althrop,  and  latterly  as  Earl  Spen¬ 
cer,  I  hied  me  to  St.  James’  Palace  one 
morning  in  search  of  information  con¬ 
cerning  royal  movements.  “Bobby”  is 
an  aristocrat  to  the  backbone,  and  an 
exquisite  of  tbe  first  water.  Punch  re¬ 
cently  had  among  its  pictures  of  “Things 
We  Shudder  to  Contemplate,”  one  of 
the  immaculate  Lord  Chamberlain  slip¬ 
ping  on  a  banana  skin  on  a  muddy  day. 
He  earned  immortality  in  the  House  of 
Commons  when  giving  an  official  reply 
to  a  too  earnest  critic  of  the  Depart¬ 
ment  of  Agriculture,  who  had  driven 
him  into  a  corner,  by  saying  in  tones  of 
supreme  disdain :  “I  am  not  an  agricul- 
1  tural  laborer.” 

GUARPING  THE  GATES. 

Plebian  members  denounced  this  as 
snobbishness,  but  it  was  not.  “Bobby” 
is  far  too  aristocratic  and  courtly  to  be 
snobbish.  It  was  just  his  ingrained  feel¬ 
ing  of  superiority.  So,  knowing  of  this, 
I  felt  sure  of  a  favorable  reception  . 

There  are  no  flunkies  to  open  the  door 
of  British  Government  offices,  but  in- 
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stead  there  are  members  of  the  uni¬ 
formed  corps  of  ex-soldiers,  called 
“commissionaires,”  who  send  your  card 
in  by  a  page  boy,  and  remain  to  see  that 
you  do  not  steal  the  doormat  or  tres¬ 
pass  too  far  within  the  sacred  precincts. 
They  are  polite  enough,  but  taciturn,  and 
their  motto  is :  "Orders  is  orders.” 

My  card  speedily  secured  my  introduc¬ 
tion  to  the  office  of  an  assistant  secre¬ 
tary,  who,  despite  his  unfailing  courtesy, 
was  unable  to  help,  as  my  enquiry  was 
outside  his  particular  department.  Earl 
Spencer  was  absent  and  my  informant 
genially  implied  that  his  lordship  would 
be  devastated  with  grief  at  having 
missed  me.  Colonel  Sir.  Douglas  Daw¬ 
son,  the  Comptroller  of  the  Household, 
was  also  absent,  unfortunately,  for  his 
subordinate  intimated  that  that  high  offi¬ 
cial  would  have  been  only  too  delighted 
to  give  me  the  information  I  needed. 

AROUND  ROBIN  HOOu’s  BARN. 

After  a  few  minutes’  mutual  polite¬ 
ness,  the  assistant  secretary  suddenly 
remembered  that  the  demi-semi-deputy 
assistant  Comptroller  was  somewhere 
about  and  might  be  of  use  to  me.  I  de¬ 
clared  apologetically  that  I  hated  to  dis¬ 
turb  that  hard-worked  official,  but  my 
mentor  insisted  on  introducing  me  to 
his  office. 

The  demi-semi-deputy,  etc.,  was  a 
charming  personage,  and  his  reception  of 
me  made  me  feel  sure  that  I  had  struck 
the  right  man.  I  missed  his  name,  but 
he  was  the  Honorable  Something-or- 
other — a  “Majah”  in  one  of  the  crack 
cavalry  regiments,  I  learned  later. 

Immaculately  attired  in  frock  coat, 
gray  trousers  and  spats  (for  be  it  known 
that  the  British  officer  never  dreams  of 
wearing  the  uniform  of  which  he  pro¬ 
fesses  to  be  so  proud,  unless  absolutely 
compelled  to  by  military  duties’),  and 
wearing  a  monocle,  he  received  me  with 
enthusiasm,  pushed  his  work  aside — none 
of  the  “don’t  you  see  you  are  disturb¬ 
ing  me”  style,  and  placed  himself  en¬ 
tirely  at  my  disposal. 

POLITE,  BUT  UNCOMMUNICATIVX. 

I  explained  that  I  wanted  a  little  in¬ 
formation  for  the  press  about  the  move¬ 
ments  of  the  royal  family,  and  a  look 
of  real  pain  came  over  his  features. 

“Only  too  delighted,  I  am  sure,  Mis¬ 
ter,  —  er  —  (he  referred  to  my  card 
every  time  he  addressed  me,  and  took 
pains  to  pronounce  my  name  correctly) 
but  really,  you  know,  no  official  program 
has  been  issued  yet.” 

I  murmured  that  as  I  only  wished  to 
know  where  the  Queen  Mother  Alexan¬ 
dra  would  stay  for  the  week  end,  I  did 
not  suppose  that  there  would  be  any 
official  program.  I  asked  definitely 
would  she  be  staying  at  Marlborough 
House,  and  with  charming  frankness 
he  informed  me  that  Her  Majesty  was 
even  then  at  Marlborough  House,  across 
the  way  (I  already  knew  this).  “But," 
he  added,  “I  very  much  doubt  whether 
Her  Majesty  has  made  any  arrange¬ 
ments  yet.”  As  it  was  then  Wednesday, 
I  inwardly  doubted  my  polite  informant. 

New ’Phone  Numbers; 
SOTS  MADISON 
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but  persisted :  “Is  she  likely  to  go  to 
Sandringham?” 

A  WEARY  CHASE. 

“It  is,  of  course,  quite  possible,  but 
really  we  have  nothing  official  yet.” 
'■\\  indsor,”  1  suggested.  "Quite  possi¬ 
ble,”  he  agreed,  “but  while  we  are  with¬ 
out  orders,  you  can  guess  quite  as  well 
as  I  can,”  he  declared  ingenuously. 

“The  Prince  of  Wales,”  I  said,  "do 
you  know  where  he  will  be  staying?” 
(I  had  read  that  the  Prince  was  to  join 
his  grandmother  the  next  day.)  His 
face  lighted  up  with  an  enthusiasm  that 
suggested  that  here,  at  last,  was  a  mat¬ 
ter  on  which  he  could  assist  me. 

“Of  course,  our  department  has  noth¬ 
ing  to  do  with  the  arrangements  of  His 
Royal  Highness,”  he  declared,  “but” — 

1  listened  eagerly — “Mr.  Hansell,  the 
Princess’s  tutor,  would,  I  am  sure,  be 
only  too  happy  to  give  you  any  infor¬ 
mation  in  his  power.”  This  sounded  a 
fairly  straightforward  answer,  but  hav¬ 
ing  tried  the  royal  tutor  several  times 
already,  I  knew  that  his  reply  would  be 
“all  enquiries  must  be  made  at  the  Lord 
Chamberlain’s  office.”  I  mentioned  this, 
and  my  companion  seemed  surprised. 
“Well,  perhaps  the  Master  of  the  House¬ 
hold.  at  Buckingham  Palace,  would 
know,”  he  suggested.  .J  tngptioped  that 
my  exjiericnces  with  the  Master  of  the 
Household  bail  been  similar,  and  he  was 
really  hurt. 

EVEHVBODY.  UNRESPONSIVE. 

“I  must  look  into  this,”  he  said,  “quite 
a  mistake  you  know.  Really  we  have 
nothing  tg  do  witji  the  household  of  His 
Royal  Highness.” 

I  dropjied  the  Prince  of  Wales,  and 
asked  alxiut  Prince  Christian,  and  here 
again  he  was  most  anxious  to  assist  me. 
".Ah.  of  course,  we  have  nothing  to  do 
with  Prince  Christian’s  household,  but 
his  Comptroller  is  Major  Martin,  who, 

I  am  sure,”  etc. 

“Well,  then.  Prince  .Arthur  of  Con¬ 
naught,”  I  said  in  despair,  “he  is  one  of 
the  commissioners  representing  the  King 
during  his  absence  in  India,  so  I  sup¬ 
pose  you  keep  track  of  his  movements.” 
He  agreed  enthusiastically.  “Of  course 
we  do.  His  Royal  Highness  is  in  Lon¬ 
don  now”  (I  also  knew  this),  “and  if 
you  run  across  to  Clarence  House  I  am 
sure  that  his  equerry.  Major  Wynd- 
ham — ”  I  said  somewhat  angrily  that  I 
had  already  interviewed  that  gallant 
officer,  w;hereat  he  shook  his  head  re¬ 
gretfully  and  said :  “Well,  then,  I  am 
afraid  I  cannot  help  you.  If  his  Royal 
Highness  has  not  yet  given  his  own 
equerry  any  instructions,  it  is  not  to  be 
expected  that  he  would  have  honored 
us  with  his  commands.” 

PLENTY  OF  STATE  NEWS. 

.^s  I  rose  and  reached  for  my  hat,  1 
tried  a  last  shot :  “I  suppose  you  have 
nothing  to  do  with  the  arrangements  of 
the  King  and  Queen,  when  they  are  out 
of  the  country.”  “Only  the  most  for¬ 
mal  business,”  he  replied.  “The  only 
official  information  we  have  is  that  they 
will  arrive  at  Portsmouth  February  4” 
— this  young  man  had  a  genius  for  im¬ 
parting  knowledge  that  is  already  public 
property.  “But,”  he  added  hopefully, 
“the  India  office  is  in  charge  of  all 
the  Durbar  arrangements,  and  perhaps 
you  will  find  someone  there  who  can 
tell  you  what  you  want  to  know.” 

1  thanked  him  heartily  for  his  cour¬ 
tesy,  and  he  really  seemed  grieved  that 
he  had  been  unable  to  help  me,  so  as  an 
afterthought  I  referred  to  the  probable 
date  of  the  next  visit  of  the  King  and 
Queen  of  Norway,  but  for  the  first  time 
he  cut  me  short  with  the  correct  official ; 
“Really  that  is  quite  outside  our  prov¬ 
ince,  I  must  refer  you  to  their  Majesties’ 
Chamberlain  or  the  Norwegian  Min¬ 
ister”  American  Journalist. 


NEWS  BUREAU  ANNUAL  DINNER. 


Manager  Umated,  of  New  York,  Is 
Given  a  Watch  and  Chain. 

The  annual  dinner  of  the  New  T^irk 
News  Bureau  Association  was  held  at 
Delmonico's  Wednesday  night.  There 
were  nearly  one  hundred  men  at  the 
tables  representing  the  News  Bureau 
and  its  affiliated  organizations  in  this 
and  other  cities.  Those  present  in¬ 
cluded  the  Hon.  Morgan  J.  O’Brien, 
John  J.  Walsh,  James  Rascovar,  Will¬ 
iam  H.  Hurst,  Lyttleton  Fox  and  David 
O'Brien,  of  New  York;  C.  B.  Strecker 
and  William  .•\.  Powell,  Boston;  W.  H. 
Jenkins  and  Joseph  R.  \N  ilson,  Phila¬ 
delphia;  W.  X.  Record,  Chicago;  X’.  C. 
Messenger.  Washington ;  W  illiam  A. 
Wyman,  Pittsburg;  W.  H.  Brainard, 
.Mbany;  C.  H.  Woellner,  Cincinnati; 
Benjamin  F.  Doran,  Baltimore;  Edward 
Rascovar,  M.  L.  F'arrell,  Robert  E. 
Ireton,  (ieorge  J.  Hurst,  Walter  H. 
Barret,  George  W.  Wykes,  George  W. 
Arnold,  X'.  F.  Buckley,  M.  J.  Wood- 
worth,  J.  Rorke,  R.  W.  Vincent,  J. 
A.  Caraher,  .\.  Cotter,  E.  L.  Masters, 
James  Rice,  Harry  Rascovar,  Theodore 
C.  Dietrich,  F'rank  J.  Rascovar  and  Elias 
Goodman,  of  X’ew  York.  Henry  Meyers 
was  toastmaster.  The  speechmaking 
was  thoroughly  informal. 

James  S.  II.  I’msted,  who  has  been 
general  manager  of  the  X’ews  Bureau 
tor  many  years,  was  given  a  watch  and 
chain,  the  contributors  comprising  not 
only  the  Xew  York  office  force  but  the 
managers  of  all  out-of-town  b"anches. 
The  menu  was  unique  and  contained 
good-natured  knocks  from  various  mem- 
liers  of  the  staff,  the  victims  being  their 
associates.  G.  B.  Mitchell,  the  artist, 
who  recently  made  a  trip  to  the  I-and 
of  the  Midnight  Sun,  taking  a  camera 
with  him,  gave  a  stereopticon  show, 
using  his  pictures  as  a  background  in 
illustrating  the  “cold  storage”.,  methods 
of  .the,x)rdinary  Wall  Street  news  gath¬ 
erer  in  pursuit  of  a  “scoop.”  A  varied 
vaudeville  entertainment  was  provided 
and  several  operatic  selections  were  ren¬ 
dered  by  Harry  Rascovar. 


WANTS  HIS  MONEY  BACK. 


Man  Di»*atitfied  with  Result  of  Vot¬ 
ing  Contest  Brings  Suit. 

The  Watertown  (N.  Y.)  News  has 
been  sued  by  J.  J.  Ballou  to  recover  $1.50 
which  he  alleges  he  put  into  the  Satur¬ 
day  News’  automobile  contest  that 
closed  Feb.  1,  in  which  his  daughter 
Kate  was  one  of  the  leading  contestants. 
Mrs.  Edward  Sherin,  of  Thomas,  won 
the  prize.  Miss'  Ballou  standing  second. 

Mr.  Ballou  in  his  complaint  alleges 
that  he  put  in  that  amount  of  money 
on  the  statement  of  one  of  the  parties 
who  was  conducting  the  contest  for 
the  company  that  the  $150  would  win 
the  auto  providing  that  the  backers 
of  Mrs.  Sherin  did  not  put  in  any 
more  subscription  money.  He  also  al¬ 
leges  in  the  complaint  that  he  was 
given  to  understand  that  the  vote  at 
that  particular  time  near  the  close  of 
the  contest  stood  at  such  and  such  a 
figure,  which  later  proved  to  be  un¬ 
true. 

The  case  will  probably  be  tried  at 
the  coming  term  of  the  circuit  court 
in  March,  and  will  be  stubbornly 
fought  on  both  sides. 


Lima  Times-Democrat  Sold. 

A  controlling  interest  in  the  Lima 
(0.)  Times-Democrat,  a  daily  evening 
newspaper,  was  sold  on  Wednesday  last 
by  the  Mehaffey  heirs  to  A.  Weixel- 
baum  and  L.  S.  Galvin,  as  trustees  for 
the  purchasers.  The  political  policy  of 
the  paper  will  be  unchanged. 


NEW  INCORPORATIONS. 


New  York. — Daily  Bible  Publishing 
Co.  Capital,  $50,000.  Incorporators,  Al¬ 
lan  Sutherland,  Philadelphia;  Wm.  B. 
Oliver,  175  West  Fifty-eighth  street,  and 
B.  W'.  Roberts,  83  St.  Nicholas  place. 
New  York. 

Norwood,  O. — The  Hamilton  Publish¬ 
ing  Co.  Capital,  $10,000.  To  publish 
five  weekly  papers  in  outlying  districts 
of  Cincinnati  and  one  in  Norwood.  Di¬ 
rectors,  Frank  Burnett,  G.  P.  Evans  and 
W.  A.  Runnels. 

Los  Angeles,  Cal. — Little  F'arms  Mag¬ 
azine  Publishing  Co.  Capital,  $100,000. 
Directors,  .\ugustus  F.  Knudson,  Marion 
F'.  Washburn  and  L.  B.  Randall. 

Chicago,  111. — American  F'ood  Jour¬ 
nal.  Printing  and  publishing.  Capital, 
$10,0t)0.  Incorporators ;  Herman  B. 
Meyers,  F'rances  Fi.  Meyers,  John  D. 
Robertson,  Bradley,  Harper  &  Eheim. 

Jamestown,  N.  D. — The  Alert  Pub¬ 
lishing  Co.  Capital,  $25,000.  Incorpo¬ 
rators,  W.  R.  Kellogg,  E.  V.  Quimby, 
Jr.,  and  .Anna  M.  Quimby. 

Eau  Claire,  Wis. — .A  corporation,  with 
a  capital  stock  of  $80,000,  is  forming  to 
take  over  the  physical  properties  of  the 
Daily  Telegram  and  Daily  Leader,  which 
will  remain  as  separate  publications. 

Chic.ago.  —  American  Food  Journal ; 
$10,000.  Publishing  and  printing.  Her¬ 
man  F.  Meyer,  Francis  E.  Meyer,  John 
Dill  Robinson. 

New  ICnglaxi),  N.  D. — The  Slope  Pub¬ 
lishing  Co.  Capital,  $15,000.  To  con¬ 
trol  the  New  England  Post,  Elgin  Times, 
Leith  Index,  Raleigh  Herald  and  Doug¬ 
las  Herald.  Incorporators,  E.  H.  Crock- 
ard,  president;  A.  L.  Crockard,  vice- 
president,  and  C.  H.  Crockard,  secretary- 
treasurer. 

New  A’ork. — Bronx  County  News 
Publishing  Co.  Capital,  $10,000.  In¬ 
corporators,  Wm.  A.  Mallet,  2554  St. 
Raymonds  avenue,  Westchester,  New 
York  City;  Geo.  H.  Mallet,  Mamaro- 
neck,  N.  Y.,  and  John  H.  Burk,  1519 
Benson  avenue,  Bronx. 

Aurora,  Ill. — The  Aurora  Daily  Sen¬ 
tinel  Publishing  Co.  Capital,  $7,000.  In¬ 
corporators,  W.  W.  Clark,  Wm.  H. 
Cundy  and  Wm.  H.  Geshwiler,  all  of  the 
defunct  Aurora  Daily  News. 

rioLDREiKiE,  Neb. — The  Citizen  Pub- 
ishing  Co.  To  publish  the  Citizen  and 
to  start  a  monthly  real  estate  journal 
devoted  to  the  “back  to  the  land”  move¬ 
ment.  Capital,  authorized,  $15,000;  paid 
up,  $10,000.  Incorporators;  Ernest  C. 
and  Mrs.  L.  J.  Potts  and  C.  A.  Hed- 
lund. 

Minot,  N.  D. — The  Democrat  Pub¬ 
lishing  Co.  Capital,  $5,000.  Incorpo¬ 
rators:  L.  D.  and  Jennie  H.  McGahan 
and  Chas.  R.  Rosenberger. 

Greenfield,  Ind. — Spencer  Publishing 
Co.  Capital,  $1,000.  Incorporators:  N. 
R.  Spencer  and  M.  H.  Grant. 

Cleveland,  O. — The  Russian  Printing 
&  Publishing  Co.,  publishing  Russian 
paper,  Niva,  and  job  printing.  Capital, 
$10,000.  J.  Ripich,  M.  Zubke,  J.  Beda, 
W.  A.  Rusynyk,  L.  Rinich. 


The  Only  Gain 

In  January  the  Sunday 
Edition  of  The  New 
York  Times  published 
225,208  lines  of  advertise¬ 
ments — the  only  Sunday 
newspaper  to  record  an 
increase  for  that  month. 
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A.  O.  LOOMIS, 

ADVERTISING  MANAGER  STOKANE  (WASH.)  SPOKESMAN-REVIEW. 


ADVERTISING  IS  SALESMANSHIP. 


It  Pays  If  You  Are  Truthful  and 
Keep  at  It,  Says  A.  O.  Loomis, 
of  Spokane. 

O.  Loomis,  advertising  manager  of 
the  Spokesman-Review,  of  Spokane, 
Wash.,  made  the  following  observations 
in  an  address  at  the  annual  convention 
of  the  Inland  Retail  Dealers’  Assoc’a- 
tion  in  Spokane  on  Jan.  27 : 

“Advertising  is  one  of  the  greatest 
forces  in  the  world  to-day  and  one  ot 
the  most  abused.  As  the  most  valuable 
gems  are  the  oftenest  counterfeited,  so 
the  great  value  of  advertising  is  taken 
advantage  ot  by  the  unscrupulous  solic¬ 
itor,  and  millions  of  dollars  are  wasted 
each  year  under  the  er.'oneoits  impres¬ 
sion  of  the  people  spend  ng  them  that 
they  are  advertising.  Too  often  their 
work  accomplishes  no  more  than  a  tor¬ 
rent  of  water  rushing  through  a  canyon 
after  a  freshet,  doing  nothing  to  irrigate 
the  land. 

‘‘.•\dvertising  is  salesmanship  just  as 
much  as  the  talk  of  the  man  behind  the 
counter  or  the  traveling  man  who  makes 
the  sale  to  the  merchant.  Let  me  give 
you  some  examples  of  salesmansh’p  that 
is  worth  while.  Since  something  more 
tha:i  $100,000,000  is  spent  annually  in  the 
United  States  for  this  purpose,  it  will  be 
impossible  to  cite  more  than  a  few. 
Now,  I  imagine  that  half  of  you  are 
saying,  ‘What’s  the  use  of  advertise¬ 
ments — I  don't  read  them  myself.’  And 
yet  I’ll  venture  the  assertion  that  every 
one  of  you  can  tell  what  kind  of  soap  it 
is  that  floats,  who  it  is  that  puts  up  fifty- 
seven  varieties  of  pickles  and  what  bak¬ 
ing  powder  it  is  that  is  always  pure  and 
contains  no  alum — these  are  just  a  few 
hints  as  to  what  advertising  will  do. 

“There  are  1.375  mattress  factories  in 
this  country  and  one  Ostermoor  mat¬ 
tress  ;  4,000  biscuit  and  cracker  factories 
— L'needa  and  two  or  three  others  are  all 
you  ever  hear  about.  Advertising  will 
make  you  know  one  article  out  of  a 
thousand.  But  a  one-time  ad  will  not. 
Truman  A.  De  Wesse,  for  years  direc¬ 
tor  of  publicity  of  the  Shredded  Wheat 
Co.,  in  a  recent  interview,  said:  ‘There 
is  no  advertising  value  in  one-time  inser¬ 
tions.  It  is  keeping  everlastingly  at  it 
that  brings  results  in  advertising.  *  ♦  ♦ 
With  the  man  who  knows  this,  advertis¬ 
ing  is  not  an  experiment  or  an  e.xpense. 
It  is  a  part  of  his  investment. 

“Advertising  will  not  only  make  an  ar¬ 
ticle  known  and  used  almost  universally, 
but  v;ill  also  reduce  the  selling  cost  of 
the  article ;  and  you  all  know  the  im¬ 
portance  of  this.  Judicious,  truthful  and 
continuous  advertising  reduces  the  sell¬ 
ing  cost  of  goods  per  unit  by  preparing 
the  minds  of  customers  to  think  favor¬ 
ably  of  goods  wh'ch  they  have  never 
seen.  When  these  are  offered  them  they 
sell  easier,  and  if  they  are  as  good  as 
their  reputation  (and  all  wisely  adver¬ 
tised  goods  are)  the  benefit  is  cumula¬ 
tive. 

“There  are  in  Spokane  two  partners 
who  started  a  very  small  business  nine¬ 
teen  years  ago.  By  honesty,  frugality 


and  industry  they  gradually  worked 
their  way,  slowly,  until  ten  years  ago, 
when  they  began  advertising.  They  now 
are  doing  something  over  a  million- 
dollar  business.  Meanwhile  the  non¬ 
advertising  firms  have  stayed  right 
where  they  were  ten  years  ago.  One  of 
the  partners  remarked  that  he  consid¬ 
ered  the  advertising  they  had  done  as 
worth  $100,000  to  them,  besides  all  that 
they  had  gotten  from  it  when  it  was 
used. 

“There  are  six  stages  of  salesmanship 
— favorable  attention,  interest,  desire,  ac¬ 
tion  or  purchase,  sat'sfaction  and  confi¬ 
dence.  Of  these  six,  four  depend  on  ad¬ 
vertising.  But  it  never  pays  in  the  long 
run  to  advertise  an  inferior  article  or 
one 'that  is  not  worth  the  price.  Good 
advertising  will  sell  anything,  but  if  you 
expect  to  continue  in  business  long  don’t 
sell  anything  but  articles  that  give  satis¬ 
faction,  and  so  create  confidence  in  you 


as  well  as  in  your  goods.  Impatience 
for  quick  results  is  the  bane  of  nine- 
tenths  of  the  business  men  who  fail. 
But  give  it  the  proper  time  and  attention, 
there  is  no  investment  in  the  world  that 
yields  such  rich  returns  as  advertising.” 


Waterloo  Reporter’s  Big  Number. 

The  Waterloo  (la.)  Reporter  recently 
issued  a  seventy-two  page  number.  As 
Waterloo  has  a  population  of  only  27,- 
000,  the  publishers  of  the  Reporter  are 
to  be  congratulated  not  only  upon  their 
enterprise  in  getting  out  such  a  big 
paper,  but  also  upon  the  fact  that  the 
Reporter  is  located  in  a  community  that 
responds  so  generously  to  the  efforts 
of  its  soliciting  staff. 

The  issue  contains  many  photographs 
from  babies  to  patriarchs  and  a  wonder¬ 
ful  array  of  advertisements  and  write¬ 
ups  of  the  business  concerns  of  the 
town.  In  addition,  it  is  filled  with  long 
but  lively  descriptions  of  the  town’s  mu¬ 
nicipal  and  institutional  enterprises,  giv¬ 
ing  one  a  striking  picture  of  a  most  ac¬ 
tive  and  up-to-date  city. 

Astor’s  Staffs  Consolidated. 

Since  the  purchase  of  the  Pall  Mall 
Gazette,  of  London,  by  William  Wal¬ 
dorf  .\stor  a  few  weeks  ago  the  edi¬ 
torial  staffs  of  the  Gazette  and  the  Ob¬ 
server  have  been  consolidated,  with  J.  L. 
Garvin  as  editor-in-chief  of  both  pub¬ 
lications.  The  Observer,  a  weekly  jour¬ 
nal  devoted  to  politics,  the  arts  and 

sports,  was  f<?wn4«4  1'20  years  agio. 


The  paper  that  is  recognized  as  the  ‘‘Home  Favorite”  is  always  the  best  ad¬ 
vertising  medium.  That  is  why  all  the  leading  merchants  of 

MILWAUKEE 

use  “full  copy”  daily  in  the  paper  they  know  is_  read  by  the  class  of  people  they 
are  desirous  of  securing  as  buyers.  That  paper  is 

The  paper  of  the  HOME — of  the  PEOPLE. 

JOHN  W.  CAMPSIE,  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  Sc  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building,  Chicago 


PUBLISHERS’  CONVENTION  DATE 


Association’s  Annual  Meeting  to  Be 

Held  at  Waldorf-Astoria,  April 
24,  25  and  26. 

L.  B.  Palmer,  general  manager  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  has  sent  a  bulletin  to  the  mem¬ 
bers  fixing  the  date  of  the  annual  con¬ 
vention  for  .April  24,  25  and  "2(1  at  the 
Waldorf-Astoria,  Now  York.  The  stock-. 
holders’  meeting  will  take  place  Thurs¬ 
day,  .April  25,  at  2  p.  m.,  for  the  election 
of  officers  and  other  business. 

The  annual  joint  dinner  of  the  A.'  N. 
P.  A.  and  Associated  Press  will  occur 
on  Thursday  evening,  .April  25.  The  fol¬ 
lowing  regulations  for  the  dinner  have 
been  adopted. 

1.  That  no  tickets  to  the  annual  din¬ 
ner  shall  be  sold  to  any  one  not  a  mem¬ 
ber  of  one  or  the  other  of  the  two 
organizations. 

2.  That  members  shall  be  limited  to 
not  over  three  tickets  for  direct  em¬ 
ployes  of  the  paper. 

3.  That  each  member  shall  be  limited 
to  one  guest  ticket. 

4.  4  hat  members  shall  not  be  entitled 
to  purchase  guest  ticket  unless  the  mem¬ 
ber  himself  is  to  be  present  at  the  din¬ 
ner. 

5.  That  the  privilege  of  members  to 
obtain  tickets  to  the  dinner  shall  not  be 
transferable. 

Price  of  tickets,  $10.  Checks  and  re¬ 
quests  for  seats  must  come  from  the 
home  office  of  each  publication.  Mail 
should  be  addressed  to  the  Dinner  Com¬ 
mittee,  Room  314,  Tribune  Building, 
New  York  City,  and  checks  should  be 
made  payable  to  J.  R.  A’ouatt,  treasurer. 

The  dinner  committee  consists  of 
Herbert  L.  Bridgman,  Oswald  Garrison 
Villard,  Herm,an  Ridder,  Louis  Wiley, 
Melville  E.  Stone  and  Conde  Hamlin, 
chairman. 


Wouldn’t  Miss  an  Issue. 

The  Denver  Post. 

Denver,  Colo.,  Jan.  26,  1912. 

Editor  and  Publisher — It  seems  to 
me  that  my  annual  dues  are  about  due, 
and  inasmuch  as  I  cannot  afford  to  miss 
a  single  issue  of  your  interesting 
weekly,  I  am  enclosing  herein  my  own- 
$1  and  one  more  for  which  please  send 
as  directed. 

With  best  wishes,  I  am 
Yours  truly, 

A.  D.  Bishop, 
Advertising  Manager. 


1911— BIG  YEAR 

GERMAN  DAILY  GAZETTE 

Pttiladelplila,  Pa. 

The  following  table  shows  the  volume  of 
advertising  printed  in  each  month  of  1911; 


January .  420,800  Lines 

February .  381,750  Lines 

March  .  461,724  Lines 

April  .  476,900  Lines 

May  .  466,590  Lines 

June  .  434,590  Lines 

July  .  351,765  Lines 

August  .  336,486  Lines 

September  .  387,265  Lines 

October .  471,280  Lines 

November  .  462,680  Lines 

December  .  470,036  Lines 


Total  .  5,121,866  Lines 


NOTE — The  leading  English  Daily  pub¬ 
lished  for  the  same  period  6,574,710  Lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 
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WASHINGTON  GOSSIP. 


A  Woman  in  the  Presi  Gallery,  the 
First  of  the  Season — C.  E.  Klober’s 
Prophecy  and  Its  Fulfilment — Mc- 
Sween  in  the  Hospital — Old  Cor¬ 
respondents  to  Organize  an  Asso¬ 
ciation — A  Few  Personals. 

especial  Correspotidence.) 
Washington,  Feb.  14. — It  is  getting 
to  be  the  regular  thing  lor  the  Press 
Gallery  to  boast  of  a  lady  correspond¬ 
ent.  Tunc  was  when  those  sacred  pre¬ 
cincts  were  almost  inviolate  and  the  rus¬ 
tle  of-silk  would  have  sent  half  of  the 
scribes  scurrying  to  cover.  Put  with 
the  advance  of  the  suffrage  movement 
or  for  other  reasons  woman’s  invasion 
of  the  gallery  seems  to  be  permanent. 

The  first  member  oi  the  gentler  sex  to 
appear  in  the  Gallery  this  year  is  Mrs. 
Geo.  F.  Richards — and  when  the  writer 
says  "first”  he  is  likely  to  prove  well 
advised,  as  the  chances  seem  good  for 
Mrs.  Richards  to  have  company  soon 
of  her  own  sex.  Why,  for  instance, 
should  not  the  Fort  Worth  (Tex.)  Rec¬ 
ord  again  assign  its  clever  editorial 
writer,  Miss  Mary  K.  Brooks  to  do 
Congress;  as  it  did  last  year?  Miss 
Brooks  did  her  assignment  in  a  very 
businesslike  way  and  seemed  to  be  as 
much  at  home  among  a  crowd  of  men 
correspondents  as  she  would  have  been 
in  a  drawing  room. 

MRS.  RICH.VRDs’  PAPKRS. 

Mrs.  Richards  represents  the  Man¬ 
chester  (X.  H.)  Union,  the  Nashua  (N. 
H.)  Telegraph,  and  the  Concord  (N 
11.)  Monitor.  Along  back  in  ’88  or  ’89, 
as  some  of  the  older  correspondents  re¬ 
call,  her  husband  was  a  member  of  the 
Gallery  as  the  correspondent  of  the 
Manchester  Union.  Mrs.  Richards  has 
been  representing  New  Hampshire 
papers  in  Washington  for  years,  but  this 
is  the  first  time  she  has  applied  for 
membership  in  the  Press  Gallery. 

"While  it  is  not  exactly  a  usual  thing,’ 
said  James  U.  Preston,  superintendent 
of  the  Senate  Press  Gallery  when  asked 
about  women  newswriters,  “still  1  re¬ 
member  that  we  have  had  a  number  of 
women  members  of  the  Press  Gallery- 
in  the  last  fifteen  years.  I  can’t  recall 
them  all  now  without  looking  into  the 
records,  but  there  were  Mrs.  Isabel 
Worrell  Ball,  who  several  years  ago 
represented  some  Kansas  papers  here, 
and  later  than  that  Miss  Marie  Mat¬ 
tingly,  who  for  a  single  session,  1  be¬ 
lieve,  was  correspondent  for  Denver 
papers.  She  married  a  New  York  news¬ 
paper  man.  Then,  of  course,  Miss 
Brooks  was  here  last  year.” 

DR.  blue’s  “influence.” 

When  Dr.  Rupert  Blue  was  nominated 
by  the  President  for  the  vacancy  caused 
by  the  death  of  the  late  General  Wy¬ 
man,  of  the  Marine  Hospital  and  Pub¬ 
lic  Health  Service,  many  persons  con¬ 
fused  him  with  his  brother.  Commander 
V'ictor  Blue.  The  latter  is  much  better 
known  in  Washington,  perhaps,  than  the 


=Win.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


doctor,  who  has  been  away  for  years, 
particularly  in  San  Francisco  where  he 
was  in  charge  of  tlie  difficult  work  the 
Government  had  in  stamping  out  the 
plague.  The  newspaper  men  of  San 
Francisco  knew  well  about  Dr.  Blue's 
work,  and  when  Commander  Blue  was 
out  there  he  met  Chas.  E.  Klober,  then 
in  charge  of  the  Associated  Press  at 
that  place,  and  now  editor  of  the  Los 
Angeles  Tribune.  When  they  were 
made  acquainted  with  each  other,  Klober 
said  to  the  C'ommander :  "We  think  a 


John  Boyle, 

Correspondent  Wall  Street  Journal. 

lot  of  the  doctor  here,  and  the  news¬ 
paper  men  intend  to  make  him  Surgeon- 
General  some  of  these  days.”  When 
General  Walter  Wyman — who  was  uni¬ 
versally  popular  and  w  nose  death  was 
much  regretted  in  newspaper  circles,  was 
taken  off.  Commander  Blue  recalled 
Klober's  remark.  He  didn’t  do  much; 
merely  told^a  friend,  and  the  friend  an¬ 
nounced  that  the  Wh'-te  Hou.se  was  ciin- 
sidering  the  name  of  Dr.  Blue  for  the 
vacancy,  and  then  a  great  many  people 
all  at  once  seemed  to  find  it  necessary 
to  tell  the  White  House  that  the  ap¬ 
pointment  would  be  a  great  thing.  .So 
Klober  jiroved  to  be  possessed  of  the 
gift  of  prophecy. 

JOHN  Boyle’s  career, 

John  Boyle,  corresondent  of  the  Wall 
Street  Journal,  of  New  York,  started  in 
the  newspaper  business  in  1878,  has 
remained  actively  engaged  in  it  to  the 
present  time,  and  is,  therefore,  among 
those  who  have  been  longest  in  the  Press 
Gallery.  His  first  newspaper  connec¬ 
tion  was  as  VV’ashington  correspondent 
of  the  Charlotte  (N.  C.)  Observer. 
Subsequently  in  the  order  named  he  was 
attached  to  the  Washington  (D.  C.) 
Post  and  the  United  Press  (Washington 
Bureau,  eighteen  years,  to  1898),  and  as 
Washington  correspondent  of  the  Nor¬ 
folk  (Va.)  Virginian,  the  Montgomery 
(Ala.)  Journal  and  the  Raleigh  (N.  C.) 
Post.  He  is  now  the  Washington  cor¬ 
respondent  of  the  Wall  Street  Journal, 
which  position  he  has  held  since  1901. 
Mr.  Boyle  also  represents  the  Exchange 
Telegraph  Co.,  Ltd.,  London. 

During  his  service  on  the  United 
Press,  and  since  his  connection  with  the 
Wall  Street  Journal,  Mr.  Boyle  has  de¬ 
voted  himself  almost  entirely  to  finan¬ 
cial  matters.  He  has  reported  the  Su¬ 
preme  Court  for  twenty  years.  He  is 
a  native  of  Washington,  D.  C.,  and  his 
long  and  active  career  in  newspaper 
work  has  given  him  a  wide  and  inti¬ 
mate  acquaintance  with  public  men  and 
Government  officials  during  the  past 
thirty  years. 

Angus  MeSween.  correspondent  of 
the  Philadelphia  North  American  and 


popular  magazine  writer,  is  in  Garfield 
Hospital,  where  the  doctors  are  trying 
to  ascertain  just  what  ails  his  digestive 
tract.  Mr.  MeSween  had  been  suffer¬ 
ing  from  stomach  trouble  for  some  time 
and  it  had  been  acute  lor  a  week  before 
he  would  consent  to  undergo  treatment. 
(If  course,  some  of  his  victims,  who 
probably  think  him  the  original  muck- 
raker,  will  declare  that  they  knew  all  the 
time  that  he  had  dyspepsia,  but  when  he 
gets  better  they  had  better  look  out,  just 
the  same.  Otto  Prager  is  looking  after 
the  wants  of  the  North  American  until 
.\ngus  gets  on  his  feet  again. 

John  W.  Hunter.  i)resident  of  the 
Washington  Herald  Co.,  returned  early 
this  week  from  a  two  weeks'  trip 
through  the  middle  west.  He  spent 
some  time  in  Chicago.  Detroit  and 
Grand  Rapids.'  "We  have  recureil  a 
large  amount  of  business,"  said  Mr 
Hunter,  “and  naturally  we  leel  hapiiy 
over  it.  If  1  could  haw  remained 
longer  1  could  have  brough  back  a  lot 
more  business.  Just  to  give  an  idea  how 
the  foreign  advertising  of  the  Herald 
has  grown,  1  will  say  that  during  the 
past  five  months  we  have  secured  three 
times  as  much  foreign  advertising  as 
we  secured  during  the  whole  of  the  pre¬ 
vious  year.’’  Going  some?  It  hardly 
needs  any  comment.  .\nd  the  Herald  is 
making  great  strides  in  the  local  field, 
gaining  immensely  in  both  circulation 
and  advertising. 

Henry  N.  Ilall,  of  the  New  York 
World,  told  the  Foreign  .\ffairs  Com¬ 
mittee  of  the  House  Tuesday  last  that 
the  “secret"  code  of  the  State  Depart¬ 
ment  isn’t  secret  at  all,  but  is  offered  for 
sale  to  anyone  who  wishes  to  buy  it 
on  the  streets  of  Paris.  The  subject 
under  discussion  was  the  Rainey  resolu¬ 
tion  calling  for  the  investigation  of  the 
manner  in  which  this  Government  ac¬ 
quired  the  Panama  Canal  strip.  Mr. 
Hall  presented  to  the  committee  what 
he  asserted  was  the  complete  corre¬ 
spondence  between  this  Government  and 
its  Minister  at  Bogota.  Colombia,  prior 
to  the  Panama  revolution.  He  said  that 
when  President  Roosevelt  transmitted 
this  correspondence  to  the  Senate  part 
of  it  was  supprcs.sed. 

T.  J.  Pence,  the  well-known  corre¬ 
spondent,  had  the  misfortune  to  slip  and 
fall,  breaking  his  shoulder-blade. 

Ira  E.  Bennett,  editor  of  the  Wash¬ 
ington  Post  and  correspondent  for  the 
San  Francisco  Call,  has  been  appointed 
Washington  representative  of  the  San 
Francisco  Panama-Pacific  Exposition. 

An  Old  Time  Newspaper. 

S.  Weimer,  a  merchant  of  Boston,  Pa., 
sends  us  a  copy  of  the  famous  Ulster 
County  Gazette,  published  at  Kingston 
by  Samuel  Freer  &  Son,  under  the  date 
of  Jan.  4,  1800,  which  has  been  in  his 
family  for  several  generations.  The 
copy  looks  its  age.  The  issue  contains 
an  account  of  the  funeral  of  George 
Washington,  the  proceedings  of  Con¬ 
gress  and  a  summary  of  foreign  news 
three  months  old.  As  an  old  time  news¬ 
paper  relic  it  is  full  of  interest  to  a 
modern  reader.  The  number  contains 
several  columns  of  miscellaneous  adver¬ 
tising. 


Use*  a  Vending  Machine. 

The  Manchester  (N.  H.)  Union  has 
installed  in  a  busy  street  a  newspaper 
vending  machine,  a  new  contrivance 
which  would  appear  to  have  a  bright 
future.  The  spec’al  rcasUn  for  its 
adoption  in  Manchester  is  that  a  child 
labor  law  had  recently  taken  the  news¬ 
boys  from  the  streets,  so  that  when 
stores  are  closed  for  the  night  it  is  dif¬ 
ficult  to  buy  a  paper.  By  putting  two 
pennies  in  the  slot  one  can  get  a  paper. 


Sporting  News 

Every  run,  every  put  out, 
every  race,  every  sporting 
event  of  any  kind  by  direct 
wire  ON  THE  SECOND ! 
Why  not  connect  with 

A  LIVE  WIRE? 


National  9  News  Association 

200  WILLIAM  ST.,  New  York  City 


Hie  UNITED 
PRESS 

BEST  Tvlegraph  Newt  Senrices 
for  Aftornoon  and  Sunday  Morn¬ 
ing  Papart. 

General  Offices,  World  Building 
NEW  YORK 


Caakcr  Jnhiuir  (gamrs  ^pniiiratp 

PORT  RICHMOND,  NEW  YORK  CITY 
Weekly  articles  on 

Chess  —  Bridge  — Auction  Bridge  — 
Puzzles 

Elxclusive  rights  given.  No  contract. 


“Abe  Martin” 

This  is  but  one  of  a  score  of  famous 
".Adams  Features”  that  are  building 
circulation  in  the  successful  papers 
of  -America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 

Peoples  Gas  liuilding,  Chicago. 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y, 


NEW  YORK  HERALD  SYNDICATE. 

Special  Services  of  all  Kinds  for  Newspapers 
Addrett 

Herald  Square  Canadian  Branch 

New«York  City  DetbaraU  Bldg.,  Montreal 


SCOOP  REPORTER  by  “HOP” 

THE  NEW  DAILY  COMIC  SERIES 
THE  INTERNA.TIONAE  SYNDICATE 

Features  for  Newspapers  Established  1899  BALTIMORE,  MARYLAND 

Our  Cub  Reporter  is  making  a  most  remarkable  showing— orders  pouring  in  from 
all  directions.  First  publication  only  Monday  of  last  week,  but  W’C  have  already 
jdaced  in  C  anada,  Honolulu  .'ind  30  States.  How’s  this  for  a  “corking  good”  showing. 


February  17,  1912. 
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AMERICA’S  POLYGLOT  PRESS. 


Newspapers  Are  Published  Here  in 
Thirty  Different  Languages. 

The  polyglot  cliarac:er  of  the  pernia- 1 
nent  immigration  to  the  United  States 
is  shown  hy  the  list  of  periodicals  in 
foreign  languages  that  are  published  in 
this  country  which  has  been  compiled 
lor  Ayer's  ‘  American  Newspaper  An¬ 
nual  and  Directory.”  Tlie  student  of 
languages  can  obtain,  without  sending 
across  the  water  for  it,  all  the  reading 
matter  he  needs,  generally  in  the  form 
of  a  daily  newspaper,  in  thirty  different 
languages,  not  counting  Esperanto  or 
Icelandic,  for  which  he  must  cross  the 
border  to  Winnipeg,  or  Gaelic  and  Irish, 
which  either  have  escaped  the  compiler’s 
eye  or  are  no  longer  printed  in  New 
York,  or  the  tongues  of  our  Philippine 
possessions,  Visayan,  Tagalog  and  the 
rest.  Nearly  all  can  be  obtained  here  in 
New  York,  the  most  cosmopolitan  of 
towns. 

To  begin  with  the  languages  that  re- 
(iuire  special  forms  of  type,  there  are 
thirteen  publications  in  New  York  City 
in  Hebrew  or  in  Yiddish,  three  of  them 
daily  newspapers  with  a  combined  circu¬ 
lation  of  •275,(>i>il.  There  are  nine  papers 
printed  in  Arabic,  two  in  Chinese,  one 
in  Japanese,  three  in  Armenian  and  four 
in  Greek.  Three  papers  in  Russian  are 
piibrshcd  in  New  York  and  one 
Kuthenian;  a  Jersey  City  Ruthenian 
n  wspaper  has  a  circulation  of  20,000, 
h'or  Hulgarian  we  must  go  to  a  small 
town  in  Illinois,  and  for  Servian  to 
Chicago. 

The  Southern  Slavs  are  represented 
in  New  York  hy  three  Croat,  one  Slo 
\ene  and  two  Slovak  periodicals.  The 
Poles  have  one  in  New  York  and  one 
in  Brooklyn ;  the  Bohemian  Czechs  four 
n  New  York  and  sixteen  in  Chicago; 
the  Lidnianians  have  two  papers  in  New 
York,  and  the  Letts  one  in  Fitchburg. 
Mass.  Of  the  non-.\ryans  two  Magyar 
papers  serve  the  New  York  Hungarians, 
while  the  Finns  have  one  periodical  in 
Brooklyn. 

German  comes  next  to  English  in  the 
number  and  circulation  of  publications: 
it  is. printed  in  forty-seven  States  of  the 
Union.  It  is  curious  that  while  North 
Dakota  has  seven  German  newspapers 
South  Dakota  has  none.  Stranger  still 
is  the  fact  that  no  publication  in  Dutch 
is  issued  in  their  colony  of  New  Am¬ 
sterdam,  or  of  New  Netherlands  for 
that  matter,  while  three  newspapers  in 
the  language  of  Holland  appear  in  Pat¬ 
erson,  N.  J.  Danish  with  one  journal, 
Norwegian  with  two,  Swedish  with 
three,  of  which  one  is  in  Brooklyn,  form 
New  York’s  Scandinavian  quota.  For 
the  Celtic  tongues  we  must  turn  to 
Utica,  where  the  only  two  Welsh  papers 
in  the  United  States  are  published. 

For  the  Latin  tongues  New  York  has 
an  abundance  of  Italian  newspapers;  it 
has  two  Spanish  dailies  and  many  trade 
journals;  for  Rumanian  we  must  turn 
to  two  periodicals  of  the  Central  West, 
for  Portuguese  to  Massachusetts,  Cali- 


If  both  volume  and 
character  of  advertising 
unite — as  they  do  in  the 
columns  of  the  Evening 
Mail — is  it  not  well  for 
an  advertiser  to  use  such 
a  medium  ? 


THE  EVENING  MAIL, 

203  Broadway, 

New  York  City 


It  Requires  No  Sherlock 
Holmes  to  Pick  New  York’s 
Leading  German  Newspaper 


JANUARY 
1912  V8.  1911 


MORGEN-JOURNAL 

Gained  10,500  Lines 

STAATS-ZEITUNG 
Lost  -  24,375  Lines 

New  Yorker  and  Revue 

Lost  -  19,647  Lines 


MORGEN- 

JOURNAL 

New  York*s  Leading  German  Newspaper 

has  a  greater  circulation  than  the  combined 
circulations  of  all  other  German  Morning 
Newspapers ;  Guaranteed  Unqualifiedly. 

That’s  the  Reason ! 


fornia,  and  now  to  Hawaii,  which  sup- 
p  rts  three  Po'tuguese  papers.  It  is 
remarkable  that  our  old  and  esteemed 
friend  Le  Conrricr  des  Etats-Unis 
shculd  still  rema  n  the  sole  representa¬ 
tive  of  the  Erench  language  in  New 
York  City. — The  New  York  Sun. 


PAPER  COMPANY’S  BOND  ISSUE. 

International  It  Said  to  Be  Planning 
to  Retire  Floating  Debt. 

The  International  Paper  Co.  is  re¬ 
ported  to  be  planning  to  do  some  new 
financing  in  the  near  future  to  obtain 
funds  to  retire  its  floating  debt  and  for 
additional  working  capital.  Details  are 
lacking,  but  it  is  said  that  the  contem¬ 
plated  financing  will  probably  take  the 
shape  of  a  bond  issue. 

The  company’s  balance  sheet  as  of 
Dec.  31,  recently  made  public,  showed 
current  liabilities  of  approximately  $6,- 
000,000,  of  which  nearly  $5,000,000  con¬ 
sisted  of  notes  payable.  To  offset  this 
indebtedness  it  had  something  like  $5,- 
000,000  in  notes  andtaccounts  receivable 
and  cash,  and  in  addition  more  than 
$6,000,000  worth  of  finished  goods,  ma¬ 
terials  and  supplies  on  hand. 

Earnings  of  the  company  for  the  six 
months  ended  Dec.  31  were  at  the  rate 
of  about  nine  per  cent,  on  its  outstand¬ 
ing  $22,1<>C,7(K)  preferred  stock. 


ABOLISHES  DONATION  ADS. 


Pottsville  Merchants  Will  Make  No 

More  Presents  of  Ads  or  Prizes. 

The  Merchants'  Association  of  Potts¬ 
ville,  Pa.,  at  a  recent  banquet,  adopted 
a  resolution  by  which  the  members 
pledge  themselves  not  to  advertise  ex¬ 
cept  in  legitimate  newspapers  and  peri¬ 
odicals. 

They  further  agreed  not  to  purchase 
tickets  or  make  donations  to  bazaars 
or  picnics  or  give  prizes,  etc.,  except 
to  such  charitable  purposes  as  might  be 
approved  by  the  advertising  committee 
of  the  association. 

The  resolution  is  to  be  printed  and 
distributed  to  every  merchant  of  the 
vicinity. 


CHICAGO  NEWS  NOTES. 

Publisher*  of  Daily  Socialist  Increase 

Capital  Stock  to  $250,000. 

(Special  Correspondence.) 

Chicago,  Ill.,  Feb.  16. — The  old  Times 
property  at  the  northwest  corner  of 
Washington  street  and  Fifth  avenue,  one 
of  the  landmarks  in  the  downtown  dis¬ 
trict,  has  been  leased  by  John  W.  Blod¬ 
gett,  of  Grand  Rapids,  Mich.,  to  Thad. 

H.  Howe,  real  estate  broker  and  oper¬ 
ator.  The  old  building,  which  has  stood 
practically  as  it  was  when  Storey  ran 
the  Times  there,  is  to  be  remodeled  and 
later  on  it  is  planned  to  tear  it  down 
and  build  a  skjscraper.  The  Chicago 
Telephone  Co.  is  erecting  a  20-story 
office  building  adjacent. 

Stockholders  in  the  Workers’  Publish¬ 
ing  Society  met  Saturday  and  decided 
to  increase  the  capitalization  from  $50,- 
000  to  $250,000.  The  corporation  pub¬ 
lishes  the  Chicago  Daily  Socialist.  It 
has  20,000  stockholders.  Some  of  the 
shares  are  held  by  organizations,  the 
members  of  which  number  more  than 
150,000. 

Thirty  Red  Roosters  met  in  the  lobby 
of  the  Hotel  LaSalle  Saturday  night, 
flapped  their  improvised  wings  and 
crowed.  When  the  noise  subsided,  six 
advertising  men  and  publishers  had  won 
their  spurs  as  new  members  of  the 
order.  Those  initiated  were  Robert 
Frothingham  of  New  York,  and  Morris 
Ebersole,  George  Wilson,  Lee  Maxwell, 
J.  R.  Mooney  and  Charles  R.  Woodward 
of  Chicago.  Scores  of  guests  at  the 
hotel  crowded  about  the  stage  erected 
in  the  lobby  and  watched  the  initiation 
ceremony.  The  candidates  for  admis¬ 
sion  appeared  as  prisoners.  All  were 
tried  by  a  jury,  which  convicted  them 
before  the  charges  were  read.  The  Red 
Rooster  judge  then  imposed  sentences, 
such  as  selling  newspapers  in  the  dining¬ 
rooms  and  making  golf  balls  from  slices 
of  bread.  A  dinner  followed  the  initia¬ 
tion. 

The  Press  Club  observed  Lincoln’s 
birthday  Saturday  evening.  The  speaker 
of  the  occasion  was  Chief  Justice  Orin 
N.  Carter,  of  the  Illinois  Supreme 
Court. 

The  Tribune  is  making  hot  war  on 
the  loan  sharks,  both  through  its  col¬ 
umns  and  with  the  aid  of  volunteer  law¬ 
yers.  It  has  thrown  out  all  loan  sharks’ 
advertising. 

Both  the  Post  and  the  Staats-Zeitung 
are  soon  to  move  to  remodeled  build¬ 
ings  which  they  have  bought  for  per¬ 
manent  homes. 


Will  Journey  Through  the  Tropics. 

M.  J.  Dee,  chief  editorial  writer  of  the 
Detroit  Free  Press,  one  of  the  incisive 
writers  of  America,  will  shortly  start  on 
a  trip  through  the  tropics.  Mr.  Dee  has 
felt  the  need  of  a  long  vacation  for  some 
time,  and  friends  hope  that  his  travels 
will  restore  him  to  health. 


Success  Magazine  Creditors. 

Schedules  in  bankruptcy  of  the  Na¬ 
tional  Post  Co.,  which  formerly  pub¬ 
lished  the  Success  Magazine  at  29 
East  Twenty-second  street,  show  lia- 
jilities  of  $114,552,  of  which  $101,198 
is  unsecured,  and  norni'ial  assets  of  $85,- 
890,  There  are  about  two  hundred  and 
seventy-five  creditors,  among  whom  are 
John  S.  Rogers,  $10,000;  Sumner  Ger¬ 
ard,  $9,000;  Gerard  &  Smyth,  $6,000; 
G.  C.  Brooks,  $5,000,  and  Oxford  Paper 
Co..  $26.’222.  Tlie  personal  property  of 
the  company  was  sold  at  auction  a  few 
days  ago  for  $9,636. 


THE  PrnSBURG 
PRESS 
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Daily  and  Sunday 
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L  A.  UEIN.  Metropolitan  Tower.  N.  Y. 
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IRVING  MARTIN, 

PRESIDENT  OF  STOCKTON  (CAL.)  RECORD. 


OBITUARY  NOTES. 

Col.  Henry  A.  Wing,  who  founded 
the  Lewiston  (Me.)  Daily  Sun  in  1893, 
died  Feb.  10,  in  his  fifty-ninth  year.  He 
had  worked  on  various  Maine  news¬ 
papers  and  in  Pittsburgh,  Pa.,  and  for 
years  was  central  Maine  correspondent 
for  the  Boston  Herald. 

Joseph  W.  Gibson,  founder  and  pub¬ 
lisher  of  the  Haberdasher,  Gibson’s 
Monthly  Review,  which  afterward  be¬ 
came  the  Clothing-Furnishings  Gazette, 
and  of  Gibson’s  Directory,  died  of  pneu¬ 
monia  last  Friday  in  his  New  York 
home. 

Rev.  Gustaf  Sjostrom,  once  editor 
of  Posten,  in  Rockford,  111.,  died  in 
Sundsvall,  Sweden,  recently. 

Charles  Besserer,  founder  of  the 
i  Walla  Walla  (Wash.)  Daily  Union,  is 
dead  at  Oakland,  Cal.,  where  he  re¬ 
sided. 

E.  E.  Hilliard,  the  oldest  editor  in 
point  of  service  in  North  Carolina, 
where  he  edited  the  Scotland  Neck 
Commonwealth  for  26  years,  is  dead. 

James  Tolman  Pyle,  head  of  the 
I  Pearline  Co.,  died  recently  of  heart 
failure.  He  was  fifty-three  years  old. 

C.  H.  Meyer,  for  30  years  business 
manager  of  the  Quincy  (111.)  Evening 
Journal,  died  recently  at  the  age  of 
fifty-eight. 

William  A.  Merriam,  advertising 
manager  for  the  Warner  Instrument 
Co.,  formerly  of  the  Lord  &  Thomas 
Advertising  Agency,  died  after  an  op¬ 
eration  in  Beloit,  Wis.,  last  week. 

William  S.  Ferrier,  the  oldest  news¬ 
paper  man  in  Southern  Indiana,  for 


forty  years  publisher  of  the  Clark 
County  Record,  is  dead. 

R.  F.  Sherar,  editor  of  the  Wichita 
Daily  Live  Stock  Journal  and  a  Knight 
Templar  and  thirty-second  degree 
Mason,  succumbed  to  pneumonia  on 
Tuesday  last. 

Albert  E.  Hu.nt,  for  many  years  a 
reporter  on  the  New  York  Herald  staff, 
died  last  week. 

William  German,  reporter.  Associ¬ 
ated  Press  representative  and  city  offi¬ 
cial  of  Jersey  City,  passed  away  re¬ 
cently. 

James  M.  Higgins,  founder  of  the 
Pike  County  Democrat,  and  later  of 
Illinois  State  Register,  died  in  Spring- 
field  on  last  Sunday,  at  the  age  of 
seventy-four. 

Lewis  Pierre  Clover,  a  grand¬ 
nephew  of  Abraham  Lincoln,  and  for 
eighteen  years  the  State  Court  reporter 
of  the  New  York  Evening  Sun,  died  in 
in  a  private  hospital  in  this  city  on 
Feb.  11  from  injuries  received  by  fall¬ 
ing  through  a  coal  hole  in  the  pavement 
at  Broadway  and  One  Hundred  and 
Fifth  street,  Thursday  afternoon.  Mr. 
Clover  was  forty-seven  years  old  and 
was  born  in  Springfield,  Ill.  He  had 
many  friends  along  Park  Row,  includ¬ 
ing  many  of  the  foremost  lawyers  and 
politicians  in  the  city. 

Guyon  H.  Buehler,  for  twenty-five 
years  publisher  of  the  Gettysburg  Star 
and  Sentinel,  died  recently. 

J.  Edward  Young,  formerly  editor  of 
the  Middleburgh  (N.  Y.)  Gazette  and 
representative  in  the  Assembly,  is  dead 
at  the  age  of  seventy. 


IN  HANSAS 


1  There  is  more  money  per  capita  to-day 
than  ever  before  in  the  State's  history,  and 
Kansas  people  are  "good  spenders.**  The 

TopeKa 
Dailx  Capital 

guarantees  a  dreulation  in  ezeess  of  t>,t00 
It  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  srith  State-wide 
circulation;  the  only  Topeka  daily  which 
gives  definite  dreulation  statement 


MARTIN,  OF  STOCKTON. 

Some  Personal  Characteristics  of 
the  Publisher  of  the  Record. 

Out  in  Stockton,  Cal.,  is  a  newspaper 
publisher  who  is  willing  to  take  a 
chance,  when  he  believes  it  to  be  a  good 
one,  on  the  future  development  of  the 
city  in  which  his  paper  is  located. 

Duiing  the  year  1911  Irving  Martin, 
ow'ner  of  the  Stockton  Record,  spent 
$105,000  in  the  construction  of  a  new 
home  for  that  daily  and  in  improving 
its  mechanical  equipment.  The  popu¬ 
lation  of  the  city  is  only  25,000,  and  yet 
Mr.  Martin  has  such  faith  in  its  future 
that  he  has  put  up  a  newspaper  build¬ 
ing  that  is  far  in  advance  of  the  paper’s 
present  necessities. 

When  he  decided  to  build,  the  local 
bankers  told  him  they  would  furnish  all 
the  money  he  needed  to  complete  the 
work.  They  believed  in  him,  in  his  abil¬ 
ity  and  in  his  business  acumen. 

The  Record  is  Irving  Martin,  and 
Irving  Martin  is  the  Record.  Those  are 
interchangeable  names.  Every  paper 
must  have  its  heads  of  departments  and 
its  corps  of  workers.  The  Record  has 
as  faithful  and  loyal  a  crew  as  ever 
manned  a  newspaper  enterprise,  but 
there  is  one  man  who  has  shouldered 
all  the  responsibility  for  its  forward 
movement,  one  man  who  has  met  the  big 
problems,  and  one  man  who  is  the  cap¬ 
tain  on  every  deck.  That  man  is  Irving 
Martin. 

He  could  not  be  otherwise  than  the 
captain,  for  it  has  been  his  work,  his 
money  and  his  faith  that  have  made  the 
Record  what  it  is.  He  works  openly 
and  above  board.  If  there  are  problems 
to  be  met  he  never  shirks;  if  there  are 
unpleasant  situations  to  be  faced  he  is 
always  in  his  place;  if  there  is  a  brick 
wall  of  difficulty  to  be  pierced  his  is  the 
first  hand  to  lay  hold  on  the  pick. 

The  year  of  1911  has  made  history 
for  the  Record,  and  Irving  Martin  has 
made  the  Record.  The  paper  has  a  cir¬ 
culation.  according  to  .\yers’s  Directory, 
of  3,312  copies.  The  citizens  of  Stock- 
ton  like  the  paper  because  it  is  enter¬ 
prising,  truthful,  and  stands  for  things 
that  will  help  the  town.  There  are 
three  other  newspapers  in  Stockton,  but 
the  Record  leads  them  in  circulation 
and  in  influence. 

A  Miniature  Newspaper. 

The  publishers  of  the  Elgin  Daily 
News  distributed  at  the  “Made  in  Elgin" 
show  held  recently  in  that  city  20,00(t 
copies  of  a  miniature  reproduction  of 
its  twelve-page  issue  of  Jan.  20.  The 
miniature  News  was  4  by  5*, 4  inches. 
The  News  has  a  guaranteed  circulation 
of  5.893  copies. 


ALBERT  IN  MINNEAPOLIS. 


He  It  Appointed  Assistant  Publisher 

of  the  Tribune  by  W.  J.  Murphy. 

W.  J.  Murphy,  editor  and  publisher 
of  the  Minneapolis  Tribune,  has  ap¬ 
pointed  Allen  D.  .\lbert,  formerly  pub¬ 
lisher  of  the  Columbus  (O.)  News,  as 
assistant  publisher  of  the  Tribune — a 
new  position.  This  appointment  leaves 
unchanged  the  positions  of  Charles  B. 
Hamblin  as  managing  editor  and  busi¬ 
ness  manager  and  Wm.  McK.  Barbour 
as  advertising  manager. 

Mr.  .\lbert  has  had  an  extensive  ex¬ 
perience  in  newspaper  work.  He  was  a 
reporter  on  several  New  York  news¬ 
papers  until  the  outbreak  of  the  Spanish- 
.•\merican  war,  when  he  went  to  the 
front  as  correspondent  for  the  Chicago 
Daily  News,  the  Washington  Star  and 
the  New  York  World. 

In  Washington  Mr.  .Albert  was  a  re¬ 
porter  on  the  Star  and  Post  and  was 
editor  of  the  Times  under  Mr.  Munsey’s 
ownership  when  he  went  to  Columbus 
to  take  charge  of  the  News.  During 
his  two  years’  service  with  the  latter 
paper  its  advertising  was  increased  400 
per  cent,  and  its  circulation  300  per  cent. 

While  in  Washington  Mr.  Albert  was 
active  in  movements  to  systematize  the 
work  of  the  governmental  bureaus  in 
cleaning  the  alley  slums  of  Washington 
and  thus  prevent  the  spread  of  infec¬ 
tious  diseases.  He  is  the  author  of  the 
ex'sting  law  for  the  regulation  of  sav¬ 
ings  banks  in  the  District  of  Columbia 
and  was  chairman  of  the  executive  com¬ 
mit. ee  of  the  Washington  Chamber  of 
Commerce  previous  to  his  departure  for 
Ohio 


Alfonso  Gives  Editors  Advice. 

King  Alfonso  at  the  recent  founding 
of  a  new  daily,  called  La  Tribuna,  in 
Madrid,  advised  its  editors  to  make  it 
lively,  interesting  and  newsy  like  the 
American  papers,  of  which  he  cited  the 
New  York  Herald  as  a  good  example, 
and  also  patriotic  like  the  Gaulois  of 
Paris,  which,  while  bitterly  attacking  the 
republican  government,  always  stands 
devotedly  by  France.  .As  a  remedy  for 
the  wretched  news  service  of  the  Span¬ 
ish  papers  he  advised  that  the  newcomer 
make  arrangements  to  share  that  of  the 
Herald  or  some  other  forei.gn  newspaper 
having  an  effective  international  service. 


Madison,  O.,  is  without  a  newspaper, 
the  Review,  a  semi-weekly,  having  given 
up  the  ghost. 
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THE  RECORD 

guarantees  the  largest 
city  circulation  in  Los 
Angeles  while  in  San 
Diego 

THE  SUN 

guarantees  the  largest 
city  circulation  there. 


THE  WILLIAMSPORT  NEWS 

WILUAMSPORT,  PA. 

A  Modem.  Progressive  Daily  Newspaper 
Published  Every  Evening  Except  Sunday 
NET  PAID  SWORN  Q  nflA 
CIRCULATION 

copies  per  day  and  growing.  Detailed  state¬ 
ment  on  application.  Circulation  books 
showing  details  of  distribution  open  to  ad¬ 
vertisers. 

S.  C.  UNDENSTEIN,  Inc. 

Sole  Foreign  Advertising  Representative 
1 18  E.  28th  St..  New  York  City  Chicago.  III. 
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NORTHWESTERN  NEWS. 


Medill  Wina  Hia  Homeatead  Caae — 
Clearwater  Republican  to  Make  Ita 
Debut  in  March — Fred  Gaaton  Be- 
comea  a  Benedict — Spokane  Ad 
Club’a  Prize  Competition. 


(.Special  Correspondence.') 

-  Spokane,  Wash.,  Feb.  10. — J.  D.  Me¬ 
dill,  formerly  editor  of  the  North  Ya¬ 
kima  (Wash.)  Democrat,  has  received 
advices  from  Washington,  D.  C.,  that 
he  has  won  the  decision  in  a  homestead 
contest,  the  Secretary  of  the  Interior 
upholding  the  ruling  of  the  local  land 
office.  The  tract  of  eighty  acres  is  under 
the  Tieton  irrigation  project,  built  by 
the  Federal  Government,  and  is  valued 
at  from  $1(1,000  to  $20,000.  He  made 
entry  on  ICO  acres  on  Feb.  1,  1905,  be¬ 
fore  the  land  was  withdrawn  from  pub¬ 
lic  entry  for  irrigation  purposes.  He 
relinquished  eighty  acres  in  April,  1905. 

Four  years  later  a  special  agent  of  the 
department  charged  that  Mr.  Medill  had 
never  established  and  maintained  his 
residence  on  the  land  and,  after  a  hear¬ 
ing,  the  North  Yakima  land  office,  Aug. 
10,  1910,  recommended  that  the  entry  re¬ 
main  intact.  It  also  was  charged  that 
the  entry  was  made  for  the  purpose  of 
speculation. 

Mr.  Medill  proved  by  a  number  of 
witnesses  that  he  had  complied  with  the 
law.  He  showed  also  by  the  record  that 
he  was  absent  from  the  land  only  by 
leave  from  the  department  and  because 
of  sickness.  The  local  office  sustained 
his  right  to  the  land,  but  this  was  over¬ 
ruled.  Mr.  Medill's  counsel  appealed  to 
Secretary  Fisher,  showing  an  error  had 
been  made  in  the  ruling,  with  the  fore¬ 
going  result. 

Charles  L.  Sheely,  formerly  of  the 
staff  of  the  Spokane  Chronicle  and  be¬ 
fore  that  deputy  United  States  marshal 
in  Eastern  Washington,  has  been  ap¬ 
pointed  auditor  of  the  State  Industrial 
Insurance  Commission,  with  headquar¬ 
ters  in  Spokane. 

W.  C.  Foresman,  a  capable  newspaper 
man,  formerly  with  journals  at  Wallace, 
Idaho;  Spokane  and  North  Yakima, 
Wash.,  has  accepted  the  position  of  ed¬ 
itor  of  the  Clearwater  Republican,  to 
be  published  at  Orofino,  Idaho,  in 
March.  It  will  be  the  official  journal  of 
Clearwater  County,  which  was  created 
recently  from  a  portion  of  Nez  Perce 
County.  The  publishing  company  has 
been  incorporated  by  W.  B.  Kinne,  pro¬ 
bate  judge  of  the  county,  who  has  tim¬ 
ber  holdings  in  the  Northern  Idaho 
white  pine  belt;  A.  E.  Hinckley,  treas¬ 
urer  of  Clearwater  County;  Axtcl  Ram- 
stedt,  cashier  of  the  Bank  of  Orofino; 
Ole  Anderson,  former  representative 
from  Nez  Perce  County;  Sampson  Sny¬ 
der,  capitalist,  and  Attorney  Smith,  of 
Elk  River. 

Fred  Gaston,  formerly  city  editor  of 
the  Spokane  Spokesman-Review,  secre¬ 
tary  of  the  One  Hundred  and  Fifty 
Thousand  Club  and  manger  of  the  Spo¬ 
kane  Amateur  Athletic  Club,  now  with 
the  Thompson-Gillis  Investment  Co.,  of 
Spokane,  and  Miss  Florence  Degabourie, 
superintendent  of  the  telephone  ex¬ 
change  at  the  Washington  Water  Power 
Co.’s  plant,  who  were  secretly  married 
at  Coeur  d’Alene,  Idaho,  last  fall,  have 
just  surprised  their  friends  with  the  an¬ 
nouncement.  Mr.  Gaston  is  a  graduate 
of  Ann  Arbor,  Mich.,  and  was  manag¬ 
ing  editor  of  the  Sioux  City  Tribune 
and  telegraph  editor  of  the  Des  Moines 
Daily  News  before  coming  to  Spokane 
six  years  ago. 

Frank  P.  Tebbets,  of  Spokane,  has 
compiled  a  book  composed  of  the  orig¬ 
inal  manuscripts  of  prominent  authors 
and  translations  from  the  Chinese,  Jap¬ 


anese,  Hindu  and  other  languages.  It 
will  be  published  by  a  New  York  house. 
Mr.  Tebbets  started  his  collection  fifteen 
years  ago.  After  several  years  had  gone 
by  he  realized  that  he  possessed  many 
valuable  writings,  and  decided  to  con¬ 
tinue  his  search  for  original  manu¬ 
scripts  and  translations. 

Spokane  Ad  Club,  of  which  R.  E.  Big¬ 
elow  is  president,  is  literally  swamped 
with  manuscripts  of  song  and  story, 
sketch  and  design  in  the  free-for-all 
competition  to  secure  a  “Miss  Spokane,’’ 
epitomizing  the  spirit,  enterprise;  wealth 
and  charms  of  the  capital  of  the  Inland 
Empire,  comprising  an  area  of  150;0t)0 
square  miles.  The  club  has  enlisted  the 
support  of  the  newspapers  through¬ 
out  the  district.  The  winner  of  the  idea 
adopted  by  a  board  of  twelve  judges, 
representative  of  the  various  lines  of 
endeavor  in  Spokane,  will  receive  $25  in 
gold. 

At  a  recent  meeting  the  Spokane  Ad 
Club  adopted  a  resolution  pledging  its 
support  and  co-operation  to  the  Inland 
Empire  Retail  Dealers’  Association  in 
any  efforts  to  secure  an  adequate  State 
law  which  will  suppress  every  form  of 
fake  and  fraudulent  advertising. 

William  D.  Finley,  for  several  years 
connected  with  Spokane  publications  and 
before  that  identified  with  the  Boston 
Globe  and  the  Providence  Journal,  has 
become  head  of  the  publicity  department 
of  the  International  Dry  Farming  Con¬ 
gress,  with  headquarters  at  Lethbridge, 
•■Mta.,  where  the  advocates  of  dry  farm¬ 
ing  will  meet  next  summer. 

Joseph  F.  Dolin,  editor  of  the  Wave 
at  Medicine  Lake,  Mont.,  and  Miss  Eliz¬ 
abeth  L.  Quinlan,  of  Antelope,  were 
married  at  Bainville  recently  and  will 
make  their  home  at  Medicine  Lake. 

Harvey  Westgate,  editor  of  the  “Chi- 
nookers’’  column  on  the  Spokesman- 
Review,  and  Mrs.  Westgate  will  leave 
Spokane  on  May  1  in  a  covered  wagon 
on  a  trip  through  Washington,  Oregon 
and  California,  2,000  miles,  aiming  to 
reach  Los  Angeles  early  in  November. 
Mr.  Westgate  will  write  a  series  of  illus¬ 
trated  Sunday  articles  for  newspapers  in 
Spokane,  Portland,  San  Francisco  and 
Los  Angeles.  The  route  is  along  the 
Columbia  River  to  the  Willamette  Val¬ 
ley,  thence  along  the  Pacific  Coast  a 
hundred  miles  and  into  the  mountain 
district  of  California,  including  Lake 
Tahoe,  thence  through  the  Sacramento 
and  San  Joaquin  valleys  to  destination. 

William  C.  Morris,  cartoonist  for  the 
Spokane  Spokesman-Review,  has  been 
invited  to  deliver  an  illustrated  lecture 
at  the  Washington  State  College  in 
March.  He  delivered  an  address  there 
last  Winter  upon  “The  Power  of  the 
Cartoon,’’  which  was  well  received. 


Worth  More  Than  the  Price. 

Hollister,  Cal.,  Feb.  8,  1912. 
Editor  and  Publisher: 

I  received  a  sample  copy  of  your  pub¬ 
lication  about  a  month  ago  and  found 
it  filled  with  information  that  is  more 
than  worth  the  subscription  price  to  any 
newspaper  man  who  desires  to  keep  up 
with  the  doings  of  the  publishing  world. 
I  am  therefore  enclosing  check  for  $1, 
for  which  mail  your  magazine  to  the 
following  address  for  one  year: 

M.  F.  Hoyle,  Editor, 

The  F'ree  Lance, 

Hollister,  Cal. 


Aroostook  Times  in  a  New  Home. 

The  .\roostook  Times,  published  by 
(Charles  H.  Fogg  at  Houlton,  Me.,  has 
taken  possession  of  its  new  home.  The 
building  is  of  red  brick,  and  is  two 
stories  high.  It  is  admirably  arranged 
for  newspaper  work.  The  Times  was 
founded  in  1906. 
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MR.  MONTGOMERY  HALLOWELL 

HAS  JOINED  THE  EXECUTIVE  STAFF  of  our  company 
GEORGE  B.  VAN  CLEVE,  President 


Some  Advertisers  Employing  Our  Services 


WELLS  &  RICH.ARDSON  COMPANY, 
Diamond  Dyes,  Dandelion  Brand  But¬ 
ter  Color,  Lactated  Infant  Food. 

THE  BOHBS-MERRILL  COMPANY, 
Books. 

WHITE  ROCK  WATER  COMPANY, 
White  Rock  Water,  Still  Rock  Water. 

A.MERICAN  LOCOMOTIVE  COMPANY, 
Automobile  Dept. — Alco  Cars,  Alco 
Trucks. 

INTERBOROUGH  RAPID  TR.ANSIT 
COMPANY,  The  New  York  Subway 
and  Elevated  Railway  Systems. 

SEALSHIPT  OYSTER  SYSTEM, 

Sealshipt  Oysters. 

L.  ADLER  BROS.  &  COMPANY, 
Adler-Rochester  Clothe.s. 

THE  ROYAL  TAILORS, 

Tailored  Men’s  Clothes. 

THE  BEDELL  CO.MPANY, 

Cloaks  and  Suits. 

WILSON  DISTILLING  CO.MPANY, 

Wilson  Whiskey,  El-Bart  Gin,  Watch¬ 
man  W'hiskey. 

WHITE..  HENTZ  &  COMP.VNY, 

Trimble  Whiskey. 

ALFRED  E.  NORRIS  &  COMPANY, 
Garrick  Club  Whiskey. 

HUDSON  TRUST  COMPANY. 

BRILLIANT  ELECTRIC  COMPANY, 

LEADING  HOTELS. 


THE  McCRUM  HOWELL  COMPANY. 
Richmond  Suction  Cleaners,  Richmond 
Heaters,  Model  Heaters. 

R.VTHBONE,  SARD  &  COMPANY, 

Acorn  Stoves.  Acorn  Ranges. 

PAUL  LACROIX  AUTOMOBILE  CO., 
Imported  Automobiles. 

WOLVERINE  LUBRICANTS  CO., 

Wolf’s  Head  Oil,  Packard  Oil. 

•ADOLPH  FR.ANK.M’  &  CO.MP.ANY, 

B  B  11  Pipes,  Baroiitil  Pipes. 

CARRERAS  &  MARCI.ANUS,  LTD. 

Craven  Mixture,  Black  Cat  Cigarettes, 
El  Hamur  Cigarettes,  Jetty  Mixture  To¬ 
bacco. 

THE  ALTA  CIGAR  CO.MPANY, 

Van  iiyck  Cigars. 

IIEINR.  FR.ANCK.  SOEHNE  &  CO., 
Coffee  Products. 

COCOA-COLA  BOTTLING  COMPANY. 
Bottled  Coca-Cola. 

THE  J.  CLAWSO.N  MILLS  COMP.ANY, 
Interior  Decorators. 

FRANCES  EO.X  INSTITUTE, 

Hair  Treatment. 

W.  R.  .MUKTHEY  &  SON, 

Engraved  Stationery. 

l-'REEL'.MAN  BROTHERS  COMP.ANY, 
Cloaks  and  Suits.  * 

UU.ADRl-COLOR  COMP.ANY, 

Color  Process  Printing. 

OPPEN  H  El  M  EK  1 NSTITUTE. 


THE  VAN  CLEVE  COMPANY 

250  FIFTH  AVENUE  NEW  YORK  CITY 


PAUL  DISCOURSES  ON  MUD. 


NEWS  OF  LIVE  AD  CLUBS. 


Editor  of  Peoria  Journal  Speaks  at 
Good  Roads  Convention. 

George  F.  Paul,  editor  of  the  Peo'ia 
(111.)  Journal,  on  Lincoln’s  Birthday 
delivered  a  humorous  address  on  ’’Mud" 
before  the  Illinois  Good  Roads  Conven¬ 
tion,  held  at  the  Audtiorium  in  Chicago. 
.Among  other  things  he  said : 

“If  all  the  mud  that  now  lies  in  hiding 
along  the  highways  of  Illinois  waiting 
for  its  chance  to  splash  up  and  grab  a 
Mol'ne  wagon  by  the  hubs  and  shake  an 
oath  from  the  driver's  seat — if  all  this 
mud  could  be  taken  to  Death  Valley  and 
rolled  out  into  an  eno.'mous  pie  crust 
six  inches  thick  and  a  hundred  miles 
across,  there  would  be  such  a  grand  rush 
for  this  Paradise  Regained  that  nobody 
in  Reno  would  talk  about  alimony  for 
three  weeks.’’ 


1  he  Dallas  Times-Herald  has  contrib¬ 
uted  $-500  toward  the  convention  fund. 

The  Capital  Ad  Club  was  formed  last 
week  by  prominent  merchants  of  East 
Des  Moines.  H.  Hansen  was  elected 
president  and  George  W.  Richter,  of  the 
Capital  City  State  Bank,  secretary  and 
treasurer.  Many  thousands  of  dollars 
will  be  expended  by  the  club  during  1912 
in  advertising. 

The  Norfolk  Advertising  Club  has 
lieen  organized  with  a  roll  of  twenty 
active  members.  The  temporary  officers 
elected  at  the  first  meeting  are:  Presi¬ 
dent,  J.  K.  Waterman ;  secretary,  Wm. 
F.  Clark,  and  treasurer,  I.  G.  Kitchen. 

1  he  St.  Louis  Advertising  Men’s 
League  at  a  recent  meeting  chose  as  its 
secretary-treasurer  Glenn  W.  Hutchin¬ 
son,  who  is  advertising  agent  for  the  St. 
Louis  &  San  F'rancisco  Railroad. 


NEW  AD  INCORPORATIONS. 

New  York. — Gaylord  Sales  &  Adver¬ 
tising  Co.  Capital,  $10,000.  Incorpo¬ 
rators:  Owen  C.  Gaylord,  Harry  R. 
Law,  502  West  38th  street;  Edw.  Sund- 
quist,  65  West  91st  street. 

Dayton,  O. — The  Mutual  Advertising 
Co.  General  advertising.  Capital,  $5,- 
000.  Incorporators:  E.  M.  Powers,  H. 
H.  McGrew,  Wm.  F.  Haas,  A.  J.  Fiorini 
and  Wm.  W.  White. 

New  York. — The  Compiling  Co.  of 
America.  Compilers  and  statisticians, 
advertising.  Capital,  $10,000.  Incor¬ 
porators  :  Edw.  T.  Ferine,  Hen.  B. 
Gould,  Robt.  LeC.  Hovey,  1-19  Broad¬ 
way. 

Does  It  With  a  Snap. 

"Peck’s  wife  w-alks  all  over  him.  He’s  what 
you  might  call  a  telescope  husband.” 

“What  do  you  mean?” 

“She  draws  him  out,  sees  through  him  and 
shuts  him  up.” 


Warfel  Makes  a  Quick  Turn. 

By  a  quick  turn  E.  F.  Warfel,  of  the 
Richmond  (Ind. )  Item,  who  recently 
purchased  a  controlling  interest  in  the 
Richmond  Morning  News,  sold  his  hold¬ 
ings  before  he  took  charge  of  the  prop¬ 
erty.  In  the  meantime  he  has  suc¬ 
ceeded  W.  D.  Eoulke,  president  of  the 
National  Municipal  League,  and  former 
United  States  Civil  Service  Commis¬ 
sioner,  as  editor  of  the  Item.  W.  E. 
Klopp  has  been  made  advertising  man¬ 
ager. 


Contributors  Are  All  Dead. 

A  rather  unique  publication  is  the  Au¬ 
tograph,  which  has  just  been  launched 
in  New  York  by  P.  F.  Madigan.  Its 
contributors  are  all  dead,  the  publication 
being  devoted  to  the  reproduction  of  un¬ 
published  letters  of  famous  persons. 
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SOME  PROBLEMS  OF  THE  PULIT¬ 
ZER  SCHOOL  OF  JOURNALISM. 

The  tnembers  of  the  -Advisory  Hoard 
of  the  School  of  Journalism,  which  is  to 
l>e  established  at  Columbia  University 
through  the  generosity  of  Joseph 
Pulitzer,  were  somewhat  surprised  to 
learn  at  their  first  meeting  that  although 
the  editor  of  the  World  left  $1,000,000 
with  which  to  found  the  institution,  the 
income  of  only  half  that  amount  will  be 
available  for  the  operation  of  the  school. 

Under  the  terms  of  Mr.  Pulitzer’s 
will  $o00,000  is  to  be  devoted  to  the 
erection  and  equipment  of  the  building, 
and  the  remaining  $o00,000  is  to  become 
an  endowment,  the  income  of  which  is 
to  be  available  for  school  purposes.  If 
this  half  million  is  invested  at,  say,  5 
per  cent,  it  will  yield  annually. 

Deducting  from  this  amount  the  cost  of 
heating  and  lighting  the  building,  jani¬ 
tor  services,  cleaners,  etc.,  which  at  the 
lowest  estimate  would  be  $5,000  a  year, 
there  is  left  $20,000  for  administration 
and  instruction. 

The  Advisory  Board  will  experience 
some  difficulty  in  securing  a  first  class 
journalist  as  dean  of  the  college  at 
much  less  than  $10,000  a  year.  But  let 
us  suppose  that  the  right  man  can  be 
engaged  at  $7,500,  the  amount  Colum¬ 
bia  pays  her  best  instructors.  If  the 
dean  is  allowed  a  secretary  to  handle 
the  correspondence  and  other  office  mat¬ 
ters  $1,000  more  must  be  added.  De¬ 
ducting  these  two  amounts  from  the 
available  $20,000  we  have  left  $11,500 
with  which  to  pay  the  salaries  of  the 
eight  or  ten  instructors  who  will  be  re¬ 
quired  to  teach  journalism.  Men  who 
are  competent  to  instruct  classes  in  jour¬ 
nalism  command  good  salaries  because 
they  are  now  earning  them  in  newspaper 
offices.  In  view  of  the  fact  that  there 
are  lumd-e.ls  of  editors  who  are  paid 
$5,00<1  a  year  it  is  hardly  to  be  expected 
that  Columbia  can  engage  first  class 
teachers  at  less  than  $3,500  a  year. 

Hence,  when  the  School  of  Jour¬ 
nalism  opens  next  fall,  if  the  building 
should  be  ready  for  occupancy  by  that 
time,  the  entire  journalistic  teaching 
corps  will  not  consist  of  more  than 
three  or  four  professors  or  teachers,  in¬ 
cluding  the  dean  himself,  unless  more 
money  can  be  secured  from  other  | 


sources.  The  bulk  of  instruction,  there¬ 
fore,  will  have  to  be  given  by  the  pro¬ 
fessors  of  Columbia  University. 

T  he  suggested  course  of  study  em¬ 
braces  many  subjects  besides  journalism 
that  are  essential  to  the  equipment  ot 
the  student  who  intends  to  devote  him¬ 
self  to  this  work.  Columbia’s  staff  of 
professors  is  of  the  first  rank,  and  there¬ 
fore  the  school  is  especially  fortunate 
in  having  the  co-operation  of  such  an 
able  and  efficient  body  of  teachers. 

But  the  backbone  of  the  institution 
must  be  its  ability  to  teach  practical 
j<>urnalism.  Xo  matter  how  excellent 
the  character  of  instruction  in  other  sub¬ 
jects  may  be,  if  it  is  weak  in  journalism 
the  school  will  fail  to  fulfil  the  purpose 
for  which  it  was  intended. 

Under  the  terms  of  Mr.  Pulitzer’s 
will  another  million  dollars  will  become 
available  for  the  school  at  the  end  of 
three  years,  providing  the  institution 
has  proved  its  worth.  This  will  produce 
an  additional  income  of  $5<),0W,  but  it 
must  be  remembered  that  from  this 
amount  must  be  deducted  the  $16,000  or 
$17,i»00  in  prizes  which  are  to  be  awarded 
annually  in  accordance  with  Mr.  Pulit¬ 
zer’s  wishes. 

In  the  meantime  the  problem  the 
Advisory  Board  has  to  solve  is:  “How 
can  we,  with  the  small  amount  of 
money  at  present  at  our  command,  es¬ 
tablish  a  school  that  shall,  at  the  end  of 
the  experimental  period,  measure  up  to 
the  standard  indicated  by  Mr.  Pulitzer, 
and  be  entitled  to  the  additi<'nal  million 
dollars  ?’’ 

Dr.  Nicholas  Murray  Butler  assures 
the  EniTOR  and  Publisher  that  the  situ¬ 
ation  while  grave  is  not  as  serious  as  it 
appears  at  first  glance.  Columbia  Uni¬ 
versity,  which  from  the  first  has  taken 
a  profound  interest  in  the  School  of 
Journalism  and  has  generously  pro¬ 
vided  a  $500,0(K)  site  for  the  new  build¬ 
ing,  will  probably  contribute  out  of  its 
funds  a  sufficient  amount  of  money  to 
carry  on  the  institution  until  the  entire 
amount  of  Mr.  Pulitzer’s  gift  becomes 
available. 

Moreover,  there  is  a  clause  in  Mr. 
Pulitzer’s  will  setting  aside  a  certain 
income  for  the  maintenance  and  educa¬ 
tion  of  the  youngest  son,  now  a  minor, 
which  directs  that  any  money  remaining 


afteF  tliese  expenses  are  paid  shall  be 
divided  among  certain  institutions,  one 
of  which  is  the  School  of  Journalism. 
It  is  quite  probable  that  this  amount  dur¬ 
ing  the  young  man’s  minority  may  be 
sufficiently  large  to  add  another  $5<)0,- 
tK.KI  to  the  Pulitzer  endowment. 

DRAWING  THE  LINE. 

In  the  eagerness  and  watchfulness  of 
newspaper  publishers  to  keep  out  of 
their  columns  articles  that  will  be  of 
benefit  to  some  manufacturer  or  dealer 
care  should  be  taken  to  discriminate  be¬ 
tween  those  that  are  largely  advertising 
and  those  that  are  purely  educational. 

Take,  for  instance,  the  articles  that 
were  printed  in  dozens  of  papers  a  few 
years  ago  on  the  importance  of  proper 
night  illumination  in  factories  and  other 
places  where  the  eye  is  used  upon  work 
requiring  special  care  and  skill.  They 
were  designed  to  impress  upon  manufac¬ 
turers  and  others  the  necessity  of  pro¬ 
viding  better  illumination  and  more  of  it. 
That  these  articles  would  increase  the 
consumption  of  gas  or  electricity  and  the 
sale  of  many  more  lamps  was  merely 
incidental. 

To  relieve  eye-strain  and  the  attend¬ 
ant  nervous  troubles  and  diseases  is  a 
duty  that  any  newspaper  should  be  glad 
to  underlake  for  the  .general  good.  An 
article  that  will  lighten  the  burden  of 
life  should  not  be  carelessly  chucked  into 
the  waste  basket. 

On  the  other  hand,  an  editor  or  pub¬ 
lisher  would  be  perfectly  justified  in  re¬ 
fusing  a  place  in  his  columns  an  article 
that  is  manifestly  an  advertisement  of 
some  particular  appliance.  A  while  ago 
considerable  space  was  given  by  the 
newspapers  to  paper  bag  cooking,  a  new 
wrinkle  in  the  culinary  art.  Every 
woman  who  keeps  house  was  interested 
in  the  new  method.  It  afterwards  trans¬ 
pired  that  there  was  only  one  company 
in  the  country  that  could  furnish  the 
proper  kind  of  paper  bags,  and  it,  of 
course,  was  largely  benefited  by  the  pub¬ 
licity. 

It  is  the  business  of  the  newspapers 
to  sell  advertising  space  as  well  as  pub¬ 
lish  the  news.  If,  through  carelessness 
or  neglect,  they  allow  outsiders  to  steal 
this  advertising  space  they  themselves 
are  to  blame. 

THE  RICHARDSON  BILL. 

The  .Association  of  American  Adver¬ 
tisers  at  its  annual  session  in  Buffalo 
passed  a  resolution  vigorously  opposing 
the  Richardson  bill,  recently  introduced 
in  the  House,  amending  the  pure  food 
act  so  that  it  will  include  drugs  and 
prohibit  any  person  from  manufactur¬ 
ing  and  selling  a  medical  preparation  un¬ 
less  he  has  been  duly  authorized  to  prac¬ 
tise  medicine  or  pharmacy  or  both.  A 
committee  was  appointed,  with  Bert  M. 
Moses,  president  of  the  association,  as 
chairman,  to  exert  all  legitimate  influ¬ 
ence  possible  against  its  passage. 

While  the  bill  as  amended  appears  to 
be  drawn  to  protect  the  public  against 
fraudulent  medical  preparations,  it 
would  have  the  effect  of  giving  a 
monopoly  of  their  manufacture  and  sale 


to  the  members  of  a  single  profession. 
On  this  ground  alone  it  would  seem  to 
violate  the  spirit  and  letter  of  the  Con¬ 
stitution.  as  it  would  be  class  legislation. 

.Again,  the  Richardson  amendment  pro¬ 
vides  that  upon  the  label  or  package  of 
any  food  or  drug  product  there  cannot 
be  made  any  claim  that  such  product 
has  any  remedial  property.  This  would 
not  permit  a  drug  product  to  bear  an\ 
statement  as  to  what  it  is  claimed  to  be 
good  for  and  would  rob  the  advertising 
of  all  selling  p.iints. 

There  is  no  question  as  to  the  desir- 
abilit}'  of  proper  legislation  for  the  pro¬ 
tection  of  the  public  against  advertising 
fakers  and  their  wares,  but  the  Richard¬ 
son  bill  if  adopted  would  do  more  harm 
than  good. 


NEW  PUBLICATIONS. 

Fort  Gaines,  Ga. — .A  weekly  8-page 
newspaper  called  the  Southwest  Geor¬ 
gian  will  shortly  appear  with  W.  C.  Kel¬ 
ley,  former  editor  of  the  Twiggs  County 
Citizen,  as  editor.  It  will  he  owned  by 
a  stock  company  with  $3,000  capital  and 
will  succeed  the  Sentinel  and  the  Brown 
Publishing  Co. 

Virginia,  Minn. — The  Daily  Virginian 
has  appeared.  D.  E.  Cuppernull  is  pub¬ 
lisher. 

Boise,  Idaho.  —  The  Intermountain 
Farmer,  an  agricultural  weekly,  has  been 
started  by  the  Intermountain  Farmer 
I’ublishing  Co.,  which  has  A.  D.  Clark 
as  president  and  Arthur  H.  Allen  as 
managaing  editor. 

Montesano,  Wash.  —  .V  newspaper 
called  the  Chehalis  County  Call  has  been 
launched,  with  .A.  C.  Veatch  as  editor. 

Nashua,  N.  H. — The  first  French 
Sunday  newspaper  in  New  England, 
called  Le  Devoir  (Duty),  will  soon  be 
issued  by  a  syndicate  headed  by  Henry 
T.  Ladoux. 

Trinidad,  Colo. — A  company  with  a 
capital  of  $6,000,  called  the  Trinidad 
Free  Press  Publishing  Co.,  will  shortly 
issue  a  daily  or  weekly  newspaper  or 
both.  The  incorporators  are  F.  R.  Dun- 
lavy,  a  former  Denver  newspaper  man, 
and  B.  A.  Gow,  D.  M.  Ralston,  D.  J. 
Penno  and  Dr.  B.  M.  Cawley,  all  of 
Trinidad. 

Cecil,  Md. — This  town  will  be  sup¬ 
plied  in  the  spring  with  a  new  news¬ 
paper,  the  Maryland  Democrat,  pub¬ 
lished  by  a  company  having  a  capital  of 
$20,000. 

New  York,  N.  Y. — As  a  result  of  the 
merging  of  the  monthly  Lutheran 
Church  Work  and  the  Lutheran  World, 
a  new  weekly  will  appear  in  March  un¬ 
der  the  title  of  Lutheran  Church  Work, 
under  the  authority  of  the  General 
Synod. 

Rockaway  Beach,  N.  Y. — The  Argus 
has  been  launched  by  the  Young- Valen¬ 
tine  Co.,  with  John  C.  Young  as  editor. 

Gaylord,  Mich. — This  little  town  has 
now  a  third  newspaper,  the  Ostego 
County  Advance,  edited  and  published 
by  Forrest  A.  Lord  and  J.  Harry 
Goldie. 

Indianapolis,  Ind. — A  new  Rouma¬ 
nian  newspaper  has  just  appeared. 
Nicholas  Pressecan,  president  of  the 
Roumanian  Church,  heads  the  publish¬ 
ing  company  and  Jack  Landesco  is  edi¬ 
tor. 

Riverton,  la. — Mr.  and  Mrs.  Walter 
F'.  Graves  have  supplied  the  town  with 
a  newspaper,  the  Review. 

Milwaukee,  Wis. — The  Milwaukee 
Jewelers’  Review  has  appeared,  Theo¬ 
dore  Lebusher  being  in  charge,  with  E. 
E.  Thomas  and  Louis  Kissel  as  assist¬ 
ants. 
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PERSONALS. 


Frank  L.  Frugone,  editor  of  the  Bol- 
lettino  della  Sera,  who  sailed  for  Italy 
January  6  to  visit  his  mother  and  inci¬ 
dentally  to  celebrate  his  25th  wedding 
anniversary,  was  recently  tendered  a 
banquet  in  Rome  by  more  than  60  news¬ 
paper  men  and  prominent  citizens.  At 
the  conclusion  of  the  dinner  Mr.  Fru¬ 
gone,  who  was  accompanied  by  his  wife, 
was  presented  with  two  large  silver  lov¬ 
ing  cups. 


N.  T.  Blackwell,  editor  of  Cotton  and 
Cotton  Oil  News  of  Dallas,  Tex.,  has 
delivered  several  speeches  recently  to 
farmers  of  Arkansas  and  neighboring 
States  in  opposition  to  the  Heflin  bill. 


William  Q.  Larkin,  city  editor  of  the 
Worcester  (Mass.)  Gazette,  spoke  to  the 
Men’s  Brotherhood  of  the  Adams  Square 
Baptist  Church  in  that  city  recently  on 
“The  Making  of  a  Newspaper.” 


The  Rev.  J.  Milnor  Wilbur,  editor  of 
the  Baptist  Commonwealth,  Philadelphia, 
has  had  the  degree  of  Doctor  of  Divinity 
conferred  upon  him  by  Richmond  Col¬ 
lege,  of  Richmond,  Va. 


C.  L.  Schuck,  editor  of  the  Monessen 
(Pa.)  News,  is  a  candidate  for  one  of 
the  four  places  as  Congressman-at-large 
from  that  State. 


John  F.  Holley,  advertising  manager 
of  the  Mobile  (Ala.)  Item,  has  been 
made  business  manager  of  that  publica¬ 
tion. 

Newton  Newkirk,  editor  of  the  Bing- 
ville  Bugle,  the  widely  read  comic  sheet 
which  is  published  in  several  large  cities, 
is  to  give  one  of  his  humorous  talks  be¬ 
fore  a  Pittsburgh  lodge  of  the  Elks. 


John  Mooney,  editor  and  publisher  of 
the  Wilkes-Barre  (Pa.)  Sunday  Review, 
was  married  last  Wednesday  to  Miss 
Myrtle  Gruver,  a  trained  nurse. 


Frank  Randolph,  formerly  editor  of 
the  Crowley  (Tex.)  Signal,  and  an  au¬ 
thority  on  rice  growing  and  marketing, 
has  resigned  to  become  manager  of  pub¬ 
licity  for  the  Southern  Rice  Growers’ 
Association. 


William  W.  Powell,  formerly  a  Mil¬ 
waukee  newspaper  man,  is  editor  of  the 
Common  Cause,  a  new  periodical  pub¬ 
lished  at  Kalamazoo,  Mich. 


S.  J.  McDonnell,  city  editor  of  the 
Scrantonian,  Scranton,  announces  him¬ 
self  a  candidate  for  the  Democratic 
nomination  for  Congress  in  Lackawanna 
County. 


Commandante  C.  Cornbrinck,  an  ex- 
officer  of  the  Boer  army,  and  now  owner 
of  the  Republican  News,  an  English 
paper  of  Buenos  Aires,  Argentine  Re¬ 
public,  is  spending  a  few  days  in  El  Paso 
Tex.,  on  his  honeymoon. 


C.  W.  Van  Beynum  lias  just  been 
made  associate  editor  of  Fire  Protection, 
a  new  magazine  published  by  the  West¬ 
ern  Underwriters  Co.  of  Chicago. 


Karl  G.  Fredin,  editor  of  the  Svea,  a 
Swedish  paper  of  Worcester,  will  ad¬ 
dress  the  Vega  Society  of  Hartford  next 
Saturday. 


John  E.  Willoughby,  editor  of  the  Am¬ 
sterdam  (N.  Y.)  Recorder,  and  one  of 
the  most  prominent  newspaper  men  in 


his  section  of  the  State,  was  the  principal 
speaker  at  the  weekly  meeting'  of  the 
Schenectady  Board  of  Trade  on  Feb¬ 
ruary  8. 


Dr.  T.  J.  Bailey,  editor  of  the  Baptist 
Record  of  Jackson,  Miss.,  has  retired 
from  the  religious  newspaper  field  after 
12*4  years  of  faithful  work.  He  has 
sold  his  interest  in  the  Record  to  Dr.  P. 
I.  Lipsey  and  Rev.  J.  C.  Parker  of  Jack- 
son. 


M.  F.  Hoyle,  formerly  circulation 
manager  of  the  American  Weekly  of 
the  San  Francisco  Examiner,  and  more 
recently  business  manager  of  the  Red 
Bluff  tCal. )  News,  has  purchased  the 
interest  of  A.  P.  Bettersworth  in  the 
Hollister  Daily  and  Weekly  Free  Lance, 
of  which  he  becomes  editor  and  man¬ 
ager.  Mr.  Bettersworth  is  obliged  to 
retire  from  daily  newspaper  work  on  ac¬ 
count  of  poor  health.  He  has,  however, 
purchased  the  Elk  Grove  Citizen,  a 
weekly,  from  P.  MiLon  Smith. 


Theodore  Stanton,  who  formerly  rep¬ 
resented  the  Associated  Press  in  Ber¬ 
lin,  and  who,  a  few  months  ago,  was 
planning  to  establish  in  Paris  Le  Jour¬ 
nal  International,  has  abandoned  the 
enterprise  because  of  the  apathy  shown 
by  prominent  advertisers  whom  he 
sought  to  interest. 


Rupert  C.  Wright,  former  advertis¬ 
ing  manager  of  The  Springfield  (Mo.) 
Leader,  has  accepted  a  similar  connec¬ 
tion  with  the  Times  Record,  Fort 
Smith,  Ark. 


William  L.  Undrich  has  been  appoint¬ 
ed  foreign  advertising  representative  of 
the  Baltimore  Sun,  with  headquarters 
in  New  York,  succeeding  W.  S.  Bird. 


Young  a  Candidate  for  Senator. 

Lafayette  Young,  publisher  of  the  Des 
■Moines  Capital,  is  an  active  candidate 
for  the  United  States  Senate,  the  nomi¬ 
nation  for  which  will  be  decided  at  a 
State-wide  primary  to  be  held  June  3. 
Mr.  Young  served  live  months  in  the 
Senate  last  year  by  appointment  of  the 
Governor.  W.  S.  Kenyon  is  now  serv¬ 
ing  the  unexpected  term  of  Senator  Dol- 
liver,  having  been  chosen  by  the  Legis¬ 
lature.  Now  both  of  these  men  are 
candidates  for  the  full-six  year  term  to 
be  decided  in  June. 

Senator  Young  is  making  a  special 
campaign  and  his  friends  believe  that 
he  is  certain  of  success.  In  fact,  it  was 
generally  acknowledged  that  he  would 
have  won  before  if  the  matter  had  been 
left  to  a  primary  instead  of  the  Legis¬ 
lature. 


OHIO  PAPER  FOR  SALE 

lU‘st  semi-weekly  in  the  State.  Ideal 
town  and  field.  Leading  paper  in  the  sec¬ 
tion.  Field  ripe  for  daily.  Nets  annually 
over  $4,000  after  paying  manager's  salary. 
Write  tor  Proposition  746x. 

H.  F.  HENRICHS.  Newspaper  Broker 
Litchfield,  HI. 


LEGAL  NOTICE 


\  Special  Meeting  the  S.tockhoMers  of  The 
Editor  and  Publisher  Company  will  be  held 
at  the  office  of  the  ^Company  at  No.  17 
Park  Row,  New  York  City,  on  March  6,  1912, 
at  4  P.  M.,  to  vote  upqp  a  proposition  to  in¬ 
crease  the  capital  stock  pf  this  Company  from 
Ten  Thousand  Dollars  ($10,000),  consisting  of 
two  hundred  (200)  shyes  of  the  par  value  of 
Eifty  Dollars  ($50)  each  to  Fifty  Thousand 
Dollars  ($50,000),  consisting  of  one  thousand 
(1.000)  shares  of  the  par  value  of  Fifty  Dol¬ 
lars  ($50)  each. 

Dated,  New  York,  February  15,  1912. 

J.  B.  SHALE  President. 

GEORGE  P.  LEFFLER,  Treasurer. 


$5,000  Cash 

to  invest  in  a  Democratic 
daily  or  weekly  newspaper 
property,  Mississippi  Valley 
locations  preferred.  Prop¬ 
osition  C\  T. 

C.  M.  PALMER 

Newspaper  Broker 
277  Broadway,  New  York 


FOR  SALE 


NEWSPAPER  FOR  SALE. 

German  newspaper  man  will  find  desirable 
investment  in  Illinois;  profits  $5,500  annually; 
plant  has  linotype;  cash  required  $4,500.  A 
property  that  will  pay  for  itself  out  of  the 
prolits  in  less  than  two  years.  B.  J.  KING¬ 
STON,  Jackson,  Mich. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’i 
NEWS  BUREAU,  167  W.  Washington  St.,  Chi 
cago.  III. 

FOR  SALE. 

One  Model  No.  1  LinotyK,  No.  1112,  and  one 
Canadian  Linotype,  No.  M8204.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
CO.,  Sydney,  N.  S.,  Canada.  _ 

~  $5,000  NEWSPAPER 

and  Job  Plant  for  $1,200  cash  or  liberal  terms. 
Two-revolution  P»ook  and  Job  Press  (7-column 
(luarto),  15x21,  8x12  and  5x8  Golding  Jobbers, 
Power  Paper  Cutter,  Gas  Engine,  Round  Cor* 
ncring  Machine,  Proof  Press,  Shafting,  Belting. 
Wood  Tyne;  Large  V'ariety  Job  Type,  Rules. 
Leads,  tlallcys,  Imjwsing  Stone^  Desks,  Chairs, 
etc.  Address  “New  York  City,”  care  the 
Editor  and  Publisher. 


FOR  LEASE  OR  SALE. 

Printing  IMant,  centrally  located,  downtown 
section  New  York  City;  all  machines  have  sep¬ 
arate  motors,  it  consists  of  five  linotype  ma¬ 
chines,  two  Model  5,  one  Model  2  and  two 
Model  1 ;  two  modern  two-revolution  presses, 
(.Iptimus,  good  as  new  No.  10,  prints  sheet  88 
X  52,  ami  Whitlock  Pony,  bed  27  x  40,  takes 
25  X  38  sheet;  folder,  power  cutter,  two  job¬ 
bers,  Style  National  Universal,  size  14  x  22, 
an<I  8  X  12  C.’handler  &  Price.  Composing  out¬ 
fit  will  also  entertain  offer  on  individual  ma¬ 
chines.  Conner,  Fendler  &  Co.,  Printers’ 
Warehousemen,  Aew  York  City. 


FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines: 
6,  8,  10  and  12  pt.  matrices,  Rogers  tabular  at¬ 
tachment.  Address  “BARGAIN,”  care  Thk 
EoiTog  AND  Publisher. 

LINOTYPES  FOR  -SALK. 

Three  Model  1  Linotypes. '  Address  RICH¬ 
MOND  PRESS,  INC.,  (jovernor  and  Ross  Sts., 
Richmond,  Va. 

■MODEL  2  LINOTYPE 
for  sale,  complete  with  2  magazines  containing 
10  and  11  point  piatrices,  WALKER.  EVANS 
&  C'OtiSWELL,  5  Broad  St.,  Charlestown,  S.  C. 


LINOTYPE  FOR  SALE. 

One  Model  No.  3,  No.  7442,  and  one  Model 
No.  5,  No.  10797,  with  motors,  extra  magazines 
and  large  assortment  of  two-letter  matrices. 
FRANKLIN  PRINTING  CO..  430  West  Main 
St.,  Louisville,  Ky. 

LINOTYPE  MACHINES 

All  models  bought  and  sold.  Large  line  of 
presses  and  supplies  on  hand  for  immediate 
shipment. 

RICH  &  McLEAN, 

51  Cliff  St.,  New  York. 


MISCELLANEOUS 

■  .  PUBLISHERS. 

The  importance  of  a  comprehensive  cost  sys¬ 
tem  is  patent.  We  have  the  most  complete 
newspaper  accounting  system  that  can  be  op¬ 
erated  and  will  demonstrate  its  complete  effi¬ 
ciency  with  the  advertising,  circulation,  manu¬ 
facturing,  statistical,  or  any  other  branch  of 
your  business  that  you  desire.  PUBLISHERS’ 
SPECIALTY  CO.,  716  Chestnut  St.,  Phila¬ 
delphia,  Pa. 


SEND  FOR  "BULLETIN 

Publishing  Business  Opportunities.  Values 
from  $5,000  to  $5,000,000.  HARRIS-DIBBLE 
CO..  46  W.  24th  St.,  New  York. 


$10,000  AVAILABLE. 

for  Reptililican  afternoon  daily  in  Pennsylvania 
town  of  5,000  inhabitants  up.  B.  J.  KING¬ 
STON,  Jacksan,  Mich. 


SITUATIONS  WANTED 

Advertiiements  under  this  classification  wilt  cost 
One  Cent  Per  Word. 


!  /  am  38  and  married. 

I  Have  20  yeart'  newspaper  training 

I  New  York,  Boston,  Chicago,  etc. 

I  Forcible  editorial  writer. 

\  Capable  managing  editor. 

!  Quitting  $5,000  job  in  inland  city, 

April  I,  for  personal  reasons. 

Want  to  go  to  progressive  Repub¬ 
lican  or  Democratic  Newspaper,  or  to 
magazine  on  seacoast. 

If  you  want  a  man  who  can  deliver 
the  goods,  address  Box  125  The 
Editor  and  Publisher. 


WANTED 

P.y  .March  1st  stereo-pressman;  man  capable  of 
making  jtlates  and  running  Hoe  press,  in  town 
of  Itj.OOO;  must  be  sober.  Address  “JOB,” 
care  Editor  and  Puplisiier, 


WANTED 

Man  of  36  years,  married,  with  a  life-time  ex¬ 
perience  in  printing  office,  and  having  served 
15  years  successfully  as  advertising  and  busi¬ 
ness  manager,  now  employed,  wishes  to  make  a 
change.  Has  built  up  two  old  ruii-down  news¬ 
papers  to  a  paying  proposition.  Extraordinarily 
good  solicitor  and  can  write  effective  advertise¬ 
ments.  Best  references.  “ACTIVE  MAN- 
.■\GER,”  care  Editor,  and  Publisher. 


GOOD  EDITORIAL  WRITER 

Political,  foreign,  general  topics,  desires  en¬ 
gagement  on  conservative  daily  or  weekly  of 
either  political  party,  small  city  preferred.  J. 
T.  Munson,  467  VV.  23d  St.,  New  York. 


EDITOR 

With  15  years*  experience  or.  prominent  daily, 
weekly  and  monthly  publications,  part  of  the 
time  as  managing  editor,  seeks  new  engage¬ 
ment.  Has  done  high  class  advertising  and  gen¬ 
eral  writing.  Moderate  expectations.  Address 
“N.  H.  1...”  care  The  Editor  and  Pubmshrr. 


YOUNG  MAN 

desires  reportorial  and  editorial  position  with 
suburban  daily  or  weekly.  Is  high  school  grad¬ 
uate,  capable  and  experienced,  and  is  willing 
to  start  at  beginner's  salary,  provided  there 
are  opportunities  for  advancement.  Address 
“SUBURBAN,”  care  The  Editor  and  Pub¬ 
lisher. 


MAN  WITH 

several  years'  experience  in  publishing  business 
and  a  thorough  knowledge  of  editorial,  adver¬ 
tising.  circulation  and  mechanical  work,  desires 
position  as  managing  editor  of  class  or  trade- 
art  magazine.  Address  -  “NOW  ENGAGED,” 
care  The  Editor  and  Publisher. 


MANAGING  EDITOR. 

Young  man,  ambitious,  energetic,  with  thor¬ 
ough  knowledge  of  newspaper  work,  desires 
position  of  managing  editor  of  afternoon  news¬ 
paper  in  city  of  20,000  to  40,000.  Carolinas 
or  Southeast  preferred.  Best  references.  Ad¬ 
dress  “Ambitious,”  care  The  Editor  and  Pub¬ 
lisher. 


COMPETENT, 

Experienced  young  man  wants  position  of  city, 
State  or  telegraph  editor  of  afternoon  news¬ 
paper  in  city  of  25,000  to  50,000  in  South  or 
Southeast.  References.  A-^ddress  “Southern,” 
care  The  Editor  and  Publisher. 


EDITOR  &  WRITER  AT  LIBERTY. 

Would  accept  position  as  managing  editor  or 
assistant;  would  also  contribute  features  that 
create  prestige  and  increase  circulation.  Was 
dtpartment  manager  of  the  late  Progress 
Magazine,  of  Chicago,  and  recently  with  the 
Erie  Railroad  Companjr  as  special  writer  and 
publicity  man.  Frederick  B.  Hawkins,  West- 
wood,  New  Jersey. 


WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women’s  pages  ana  household 
material.  Address  “L.  R.,”  care  Thc  Editor 
AND  Publisher. 


HELP  WANTED 


POSITIONS  OPEN. 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FEK.VALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE,  Springfield,  Mass. 


lo 


THE  EDITOR  AND  PUBLISHER. 


THE  EVENING  PAPER. 


H.  E.  Rhoads,  of  the  San  Diego  Sun, 
Tells  Why  It  Is  a  Better  Adeertis* 
ing  Medium  Than  the  Morning 
Daily — His  Analysis  of  the  Two— 
Some  of  the  Special  Advantages  of 
an  Afternoon  Journal. 

1j»s  Angeles,  Cal.,  Feb.  10,  1012. 
Editor  and  Publisher  ;  In  a  recent 
issue  of  The  Editor  and  Publisher  1 
noticed  a  clipped  article  headed  “Morn¬ 
ing  vs.  Evening  Paper  Circulation,” 
taken  from  the  Fort  Wayne  (Ind.) 
Journal-Gazette,  which  is  an  argument 
in  favor  of  the  superiority  of  morning 
papers  over  evening  papers. 

1  read  this  article  with  great  interest- 
first,  to  see  what  arguments  could  be  ad¬ 
vanced  in  favor  of  the  morning  paper, 
and,  second,  with  the  idea  of  showing 
the  fallacy  of  making  such  a  statement, 
by  actual  proof.  The  writer  of  this  ar¬ 
ticle,  evidently  being  a  morning  news¬ 
paper  man,  has  naturally  written  it  from 
his  own  viewpoint. 

A  WONDERFUL  GROWTH. 

I  also  wish  to  give  you  an  article  to 
show  the  superiority  of  the  evening 
newspaper  over  the  morning  newspaper 
— not  alone  from  my  viewpoint,  but 
from  that  which  has  been  expressed 
again  and  again  by  other  newspaper 
men  and  by  big  users  of  space  in  the 
leading  newspapers  of  America  to-day. 

It  is  only  necessary  to  call  attention 
to  the  wonderful  growth  of  the  evening 
newspaper  all  over  the  United  States 
during  the  past  few  years  to  show  that 
it  is  far  superior  to  the  morning  news¬ 
paper.  An  analysis  of  the  cause  of  this 
growth  will  probably  be  of  interest  to 
all  of  your  readers,  as  it  is  now  gen¬ 
erally  conceded  that  the  evening  news¬ 
paper  is  not  only  a  better  advertising 
medium,  but  it  is  the  leader  in  the 
daily  newspaper  field. 

The  principal  reason  for  its  suprem¬ 
acy  is  that  the  evening  newspaper  is  the 
home  paper.  It  is  published  each  even¬ 
ing  and  taken  home,  or  else  delivered 
at  the  home  by  carrier  boys.  The  even¬ 
ing  newspaper  is  read  by  the  busy  busi¬ 
ness  man  at  his  fireside  at  the  close  of 
each  day.  It  is  in  the  home  that  the 
housewife,  after  the  day's  duties  are 
performed,  picks  up  the  evening  paper 
to  scan  the  advertising  columns  for  her 
purchases  the  next  day. 

WOMEN  READ  EVENING  PAPERS. 

Women  are  primarily  the  greatest 
readers  of  the  advertising  columns.  As 
most  housewives  are  busy  throughout  the 
day,  the  only  newspaper  they  read  is  the 
evening  paper.  Many  housewives  plan 
their  visits  to  the  large  department 


Bargains  on  Printiiig  Presses 


FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16th  SLutd  Ashland  Ave.,  Chicago,  IIL 


j  stores  at  least  a  day  ahead.  A  woman 
must  plan  her  work  in  advance,  and  it  is 
I  the  evening  paper  that  gives  her  time  to 
I  meditate  and  weigh  the  advertisements 
and  select  her  purchases. 

I  It  is  this  one  fact  that  makes  the  even- 
I  ing  paper  a  better  advertising  medium 
j  than  the  morning  paper.  The  morning 
paper  is  the  paper  for  busy  business  and 
professional  men  who  either  have  the 
paper  delivered  to  their  offices,  where 
it  receives  scant  attention;  or,  if  it  is 
delivered  at  their  homes,  it  is  either 
glanced  through  at  the  breakfast  table 
or  read  hurriedly  on  the  way  down  to 
business,  and  then  thrown  away. 

Did  you  ever  notice  when  riding  on 
the  street  car  in  the  evening  that  three- 
fourths  of  the  occupants  of  the  car  have 


H.  E.  Rhoads. 


an  evening  newspaper  in  their  hands? 
Then,  again,  when  you  come  down  town 
in  the  morning  on  the  street  car  you 
will  also  notice  that  most  of  the  men 
have  the  morning  paper  in  their  hands, 
taking  it  away  from  the  home  and  ulti¬ 
mately  leaving  it  behind  them  on  the 
car  or  throwing  it  into  the  waste  basket 
when  they  reach  the  office. 

The  afternoon  newspapers  of  America 
carry  the  important  telegraphic  news 
first.  The  following  day  it  appears  in  the 
morning  papers.  All  the  big  happenings 
in  Europe  and  the  Far  East  which  are 
telegraphed  to  -America  are  recorded  in 
the  evening  newspapers  first,  owing  to 
the  big  difference  in  time  between 
American  and  European  cities. 

DEP.VRTME.NT  STORES  FAVOR  THE.M. 

In  the  article  above  referred  to  the 
writer  says  that  the  bulk  of  the  space 
placed  by  the  department  stores  goes  to 
the  morning  papers.  This  article  is  en¬ 
tirely  misleading  and  unintelligent.  It 
shows  that  the  writer  thereof  is  not  up 
to  date  and  does  not  know  whereof  he 
j  speaks. 

I  have  in  my  possession  302  original 
i  letters  from  the  biggest  department 
I  stores  and  dry  goods  houses  all  over  the 
^  United  States  the  writers  of  which  de- 
I  dare  that  the  evening  newspaper  is  their 
!  favorite  advertising  medium,  and  give 
'  their  reasons  why.  This  is  302  out  of 
400  who  were  questioned  by  letter.  In 
:  marked  contrast  to  the  302  who  prefer 
'  the  evening  paper,  only  26  prefer  the 
morning  paper ;  64  were  non-committal 
'  and  22  of  these  stated  that  they  give  the 
I  evening  paper  the  first  copy  when  they 
use  both  morning  and  the  evening  pa- 
!  P«ts. 

j  here’s  THE  WHYS’. 

'  The  chief  reasons  given  by  the  big 
I  stores  for  their  overwhelming  faith  in 
the  evening  paper  in  preference  to  the 
morning  paper  are  as  follows : 

I  The  evening  paper  is  delivered  at  the 


home  each  night,  when  the  whole  family  j 
has  plenty  of  time  to  read  it. 

It  is  carried  home  by  the  business  man 
when  his  day’s  work  is  done,  and  it 
stays  there.  A  morning  paper  is  usually  : 
carried  down  town  by  the  head  of  the  ; 
family  and.  after  being  hurriedly  read,  | 
is  thrown  away.  i 

The  evening  paper  is  thoroughly  read, 
and  all  the  advertisements  receive  their  ■ 
share  of  attention.  j 

It  presents  the  store  news  a  little  ^ 
ahead,  giving  the  prospective  buyer  time 
to  plant  a  shopping  tour  for  the  next 
day. 

The  evening  paper  presents  the  news 
the  day  it  happens— the  morning  paper 
the  day  after. 

The  evening  paper  presents  the  news 
first — the  morning  paper  merely  elabo¬ 
rates  it. 

The  evening  paper  prints  daylight 
news— the  morning  paper  takes  what  is 
left. 

Yours  very  truly, 

H.  E.  Rhoads, 
General  Manager,  Sun. 

RHOADES  IN  SAN  FRANCISCO. 


Becomes  General  Manager  of  the 
Daily  News,  A.  Scripps’  News¬ 
paper. 

H.  E.  Rhoades,  general  manager  of 
the  Los  -\ngcles  Record  and  San  Diego 
Sun,  was  last  week  appointed  general 
manager  of  the  San  Francisco  News. 
He  now  has  charge  of  all  three  publica¬ 
tions. 

The  Los  -Angeles  Record  is  seventeen 
years  old  and  enjoys  a  good  circulation 
and  wields  an  extensive  influence 
throughout  its  territory. 

The  San  Diego  Sun  is  thirty-one 
years  old  and  is  one  of  the  leading 
papers  of  Southern  California.  It  claims 
to  carry  more  advertising  than  any 
paper  in  San  Diego. 

The  San  Francisco  Daily  News,  while 
only  nine  years  old,  has  had  a  phenome¬ 
nal  growth  and  enjoys  a  splendid  ad- 
vcrti.sing  patronage.  The  three  papers 
belong  to  the  Scripps  family  of  news¬ 
papers  and  have  a  claimed  combined 
circulation  of  over  one  hundred  thou¬ 
sand  copies  per  day. 

Robert  M.  Doppler,  formerly  business 
manager  of  the  San  Diego  Sun,  has  been  | 
appointed  business  manager  of  the  San  I 
Francisco  News.  Mr.  Doppler  was  | 
connected  with  the  Los  -Angeles  Record  ! 
for  some  time,  where  he  was  very  suc¬ 
cessful. 

-A.  J.  Copeland,  formerly  business 
manager  of  the  Berkeley  Independent, 
has  been  appointed  business  manager  of 
the  San  Diego  Sun.  M.  S.  Day,  who 
has  proven  his  ability  as  a  business  man-  , 
ager,  will  continue  as  such  for  the  Los  j 
-Angeles  Record.  i 


Febru-ary  17,  1912, 

NEW  DRY  FLONG  DAILY. 


The  Bergen  News  Starts  Without  a 
Steam  Table  and  Is  a  Go. 

The  birth  of  the  new  daily,  the  Ber¬ 
gen  News,  has  caused  a  commotion 
among  newspaper  publishers  and  has 
made  a  number  of  the  ones  that  talk 
progress  but  continue  old-fashioned  sit 
up  and  observe. 

When  C.  W.  Bell,  publisher  of  the 
Democrat,  a  well-known  Bergen  County 
weekly,  and  the  popular  mayor  of  Hack¬ 
ensack,  N.  J.,  determined  to  give  to  his 
county  and  neighborhood  a  real,  live 
daily  newspaper  he  made  up  his  mind  to 
begin  at  the  point  where  the  average 
newspaper  had  left  off  and,'  by  way  of 
incentive,  to  go  it  several  better. 

Mr.  Bell  jumped  from  a  respectable 
but  slow-moving  flat-bed  press  to  a 
modern  rotary  web  perfecting  press,  and, 
as  customary,  with  it  fell  heir  to  the  an¬ 
cient  and  honorable  hand-casting  box 
stereotyping  outfit  of  the  Middle  -Ages. 
Not  wishing  to  look  a  gift  horse  in  the 
mouth,  Mr.  Bell  graciously  took  title  to 
this  layout,  but  quickly  set  out  to  see 
what  had  been  done  recently  to  improvJ 
newspaper  stereotyping.  He  rebelled  at 
the  obnoxious  steam  table  and  the  hot 
process  nuisance,  and  determined  that 
there  could  be  no  real  merit  or  advan¬ 
tage  in  a  process  that  turned  the  stereo¬ 
type  department  into  a  kitchen  for  the 
cooking  and  ruination  of  good  type. 
.Also  he  did  not  like  the  idea  of  being 
dependent  upon  any  man  fo,-  the  secre¬ 
tive  and  mysterious  preparation  of  a 
good  matrix. 

During  his  investigation  he  came 
across  the  new  dry  matrix  process  which 
has  been  successfully  adopted  by  many 
prominent  foreign  newspapers  like  the 
London  Daily  Mail,  the  Berlin  Lokal 
.Anzeiger  and  others.  Notwithstanding 
the  exhortations  of  the  press  builder, 
who  believed  in  furnishing  the  apparatus 
and  appliances  needed  for  the  stereo¬ 
typing  process  that  has  been  unimproved 
for  the  past  thirty  years,  simply  because 
he  had  the  patterns  and  could  afford  to 
throw  it  in  to  get  a  good  price  for  the 
press,  Mr.  Bell  made  up  his  mind  that 
if  the  Englishman  and  German  could 
mtike  a  success  of  the  new  dry  process 
there  was  no  reason  in  the  world  why 
he  could  not. 

C.  W.  Bell  has  the  unique  distinction 
of  being  the  first  and  so  far  the  only 
newspaper  publisher  in  the  country  to 
have  launched  a  daily  newspaper  which 
depended  entirely  for  its  stereotype 
printing  plates  upon  the  success  of  the 
new  cold  and  dry  process. 

The  first  issue  of  the  News  made  its 
appearance  last  week  and  has  a  circula¬ 
tion  of  25,000  copies.  It  is  a  clean-cut¬ 
looking  newspaper,  filled  with  interest¬ 
ing  local  news  and  important  dispatches 
from  outside  points. 


Paper  Mill  Men  in  Annual  Session. 

The  American  Paper  and  Pulp  .Asso¬ 
ciation  held  its  thirty-fifth  annual  meet¬ 
ing  at  the  Waldorf-.Astoria,  New  York, 
Feb.  14  and  15.  'J'he  banquet  on  Thurs¬ 
day  evening  was  the  most  brilliant  and 
successful  in  the  annals  of  the  associa¬ 
tion. 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


Clergyman  to  Become  an  Editor. 

The  Rev.  Harry  Gaze,  pastor  of  the 
New  Thought  Temple  in  Cincinnati,  has 
resigned  to  become  the  editor  of  a 
monthly  magazine,  published  in  the  in¬ 
terest  of  New  Thought  doctrines  at 
Santa  Barbara,  Cal. 


February  17,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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THE  SMALL  TRADER  AD. 

WILLIAM  H.  INGERSOLL  TELLS 
HOW  LITTLE  BUSINESSES 
GROW  BIG. 

William  H.  Ingersoll,  advertising 
manager  for  Robert  H.  Ingersoll  &  Bro., 
and  president  of  the  Advertising  League 
of  New  York,  on  Wednesday  evening, 
Feb.  7,  treated  the  subject  of  "Building 
Up  a  Retail  Business”  before  the  class 
in  advertising  of  the  Twenty-third  street 
branch  of  the  New  York  Y.  M.  C.  A. 
His  remarks  were  in  part  as  follows. 

"Some  dealers  don’t  seem  to  have  a 
motive  in  business.  Despite  the  many 
opportunities  which  are  offered  them  to 
increase  their  trade,  they  trail  along 
with  the  tide  of  commerce,  with  no  other 
apparent  purpose  than  to  make  a  living. 
Such  men  can  never  hope  to  succeed. 
But  take  the  dealer  who  is  sincere  and 
whose  article  is  of  merit,  this  man  has  a 
service  to  offer,  and  upon  this  founda¬ 
tion  he  can  build  a  successful  business. 

“Take  the  case  of  a  jeweler,  for  in¬ 
stance.  The  services  which  first  bring 
a  buyer  into  his  store  are  his  knowledge 
of  the  business  and  the  convenience  of 
his  location.  But  what  will  do  most  to 
make  of  this  person  a  permanent  cus¬ 
tomer  is  the  care  and  honesty  which  the 
jeweler  will  use  in  filling  the  first  order. 
In  selecting  a  stone  for  a  woman’s  pin 
he  will  consider  carefully  the  color  of 
her  hair  and  eyes,  and  every  circum¬ 
stance  that  bears  upon  the  kind  of  pin 
she  will  want,  and  finally  choose  for  hei 
a  stone  that  will  always  please  her. 

"After  starting  a  business  the  next 
thing  to  do  is  to  let  people  know  about 
it  through  advertising.  Advantage 
should  be  taken  first  of  the  things  close 
at  hand,  such  as  attractive  window- 
display  and  the  use  of  wrapping  paper 
of  a  pleasing  color  and  quality,  bearing 
the  dealer’s  name  and  business.  Next, 
thorough  instruction  should  be  given  to 
the  clerks,  so  that  they  may  be  able  to 
answer  any  question  which  a  customer 
may  ask  with  regard  to  the  goods.  They 
can  do  this  only  when  they  have  been 
regularly  taught  by  the  proprietor.  There 
should,  too,  be  thorough  organization  in 
the  store. 

"W  hen  ready  to  advertise  more  wide¬ 
ly  the  dealer  should  lay  out  in  detail  his 
campaign.  Appropriation,  style  of  copy, 
kind  of  appeal,  class  of  people  to  be  ad¬ 
dressed,  mediums  to  use — all  these  must 
be  given  full  consideration. 

“The  main  thing  to  get  into  an  adver¬ 
tisement  is  that  which  will  appeal  to  men 
and  women.  A  retailer’s  success  depends 
entirely  upon  whether  he  interests  the 
public.  Most  ads  are  dry,  and  yet  it  is 
only  by  appealing  to  human  nature  that 
one  can  secure  attention.  Great  orators, 
when  asking  for  donations  to  charity, 
consider  the  appeal  to  reason  as  second¬ 
ary  to  the  appeal  to  human  nature.  Per¬ 
suasion  is  at  least  two-thirds  emotion. 
Another  note — people  are  not  so  much 
interested  in  what  your  article  is  as  in 
what  it  can  do,  and  in  what  its  price  is. 

“The  average  dealer’s  business  profit 
is  around  twenty-five  per  cent.,  and 
about  five  per  '-ent.  of  this  is  as  little  as 
anyone  ought  to  spend  for  advertising. 
As  to  where  to  advertise,  the  best  me¬ 
dium  is,  of  course,  the  newspaper,  and 
next  comes  the  magazine.  But  for  the 
small  dealer  to  use  the  newspaper  would 
be  a  waste  of  money.  Window-display 
is  one  of  the  best  mediums  for  him; 
others  are  display-cards,  booklets  and 
circulars  sent  by  mail,  a  nearby  theater 
curtain  or  the  billboard.  This  last  me¬ 
dium  has  never  been  used  as  it  could  be, 
and  the  opportunity  to  publish  the  poli¬ 
cies  of  a  business  in  well-chosen  colors, 
style  and  type  was  never  more  favor¬ 
able  than  at  the  present  time." 


CHANGES  IN  INTEREST. 

Nebraska  City,  Neb. — George  Maur¬ 
er,  the  tailor,  who  recently  bought  the 
Staats-Zeitung,  has  found  there  are 
some  difficulties  connected  with  publish¬ 
ing  a  weekly  and  has  sold  his  paper  to 
Val  J.  Peters,  of  the  Omaha  Tribune, 
who  will  consolidate  it  with  the  latter 
newspaper. 

Des  Moines,  la.— F.  L.  Miner,  owner 
of  the  Underwriter’s  Review,  has  dis¬ 
posed  of  a  part  interest  in  the  publica¬ 
tion  to  H.  L.  Preston,  who  in  the  future 
will  fill  the  dual  role  of  secretary  and 
treasurer. 

Somerset,  Ky. — E.  C.  Walton,  a  jour¬ 
nalist  of  Orlando,  Fla.,  has  purchased 
the  Times  from  Cecil  Williams. 

Argenta,  Ark. — H.  G.  Morgan,  of  the 
Daily  Journal,  has  sold  his  interest  to 
Lloyd  C.  Cullison,  of  Newport. 

Abilene,  Kans. — The  News  has  been 
sold  by  its  editor,  J.  W.  Howe,  to  the 
-Abilene  Stock  Co. 

Petaluma,  Cal. — The  Sonoma  County 
Independent,  a  daily,  has  passed  into  the 
hands  of  W.  P.  Friedrich,  of  Tracy. 

Emporia,  Kans. — The  Lyon  County 
Farmer  has  been  sold  by  Sanford 
Loomis  to  F'.  B.  Williams,  of  Kansas 
City. 

O.XNARU,  Cal. — H.  G.  Comfort,  for¬ 
merly  editor  of  the  Madera  News',  has 
purchased  an  interest  in  the  Review, 
which  in  future  will  be  a  morning  paper. 

Northport,  N.  Y. — Henry  G.  Simp¬ 
son  has  bought  the  half-interest  of  his 
partner,  Daniel  A.  Arthur,  bankrupt,  in 
the  Journal. 

Durham,  N.  C. — The  property  of  the 
Durham  Sun  Publishing  Co.  has  been 
resold  at  public  auction  to  O.  F.  Crow- 
son,  former  owner  of  the  Burlington 
News,  who  paid  $4,000,  besides  assum¬ 
ing  a  $10,000  mortgage. 

Louisville,  Ky. — The  American  Prac¬ 
titioner  and  News,  a  medical  monthly 
journal  of  forty-five  years’  standing,  has 
been  purchased  from  Dr.  H.  A.  Cottell 
by  Dr.  John  W.  Wainwright,  of  New 
York,  who  will  move  the  publication  to 
that  city. 

Mulberry,  Kans. — A.  H.  Cochran, 
publisher  of  the  News,  has  sold  his 
paper  to  M.  F.  Sears,  of  Pittsburgh. 

Williamsburg,  Pa. — A.  C.  Peters  has 
bought  the  plant  of  the  defunct  Press 
and  recommenced  publication. 

Detroit,  Mich. — The  Michigan  Pres¬ 
byterian  has  been  taken  over  by  the  An¬ 
drew  Stephenson  Co.,  which  controls  a 
large  number  of  religious  papers. 

White  Lake,  S.  D. — The  Standard 
has  been  sold  by  W.  A.  Hitchcock  to  the 
Rev.  Edw.  Van  Ruschen,  of  the  local 
Presbyterian  church. 

Alliance,  Neb. — The  Semi-Weekly 
Times  has  been  resold  to  its  former 
owner,  H.  J.  Ellis,  by  Wm.  Miller. 

Klamath  F'alls,  Ore. — The  Klamath 
Publishing  Co.,  publishing  the  Daily 
Chronicle,  has  been  sold  to  Edw.  J. 
.Murray. 

Brenham,  Tex. — The  Evening  and 
Weekly  Press  plant,  owned  by  Geo. 
Tucker,  has  been  leased  for  five  years 
to  J.  A.  and  Wm.  J.  Tucker  and  Her¬ 
bert  D.  Schulz. 

Lockhart,  Tex. — Vance  Smith  has 
bought  the  News. 

Creston,  O. — Wm.  V.  Newberry,  of 
Ashtabula,  has  purchased  the  Journal. 

Clear  Lake,  la. — The  Mirror  has 
been  bought  from  Yost  D.  Wallace  by 
F.  G.  Atherton. 

Carroll,  la. — W.  H.  Kittell,  long  edi¬ 
tor  of  the  Globe,  has  sold  out  to  R.  L. 
Rye,  of  the  Jefferson  Free  Lance,  and 
John  Burrows. 

Harbor  Springs,  Mich. — The  Graphic 
has  been  acquired  by  M.  L.  Garland, 
proprietor  of  the  recently  burnt-out  Re¬ 
publican. 


IOWA  ADVERTISING  CLUBS. 

Annual  Meeting  to  Be  Held  at  Cedar 
Rapids,  Feb.  26  and  27. 

Speeches,  round-table  discussions,  a 
big  banquet  and  an  interurban  trip  to 
Iowa  City  will  be  features  oi  the  second 
annual  convention  of  the  .Associated  .Ad¬ 
vertising  Clubs  of  Iowa,  which  will  be 
held  at  Cedar  Rapids  Feb.  26  and  27. 
The  Iowa  organization  was  the  first  of 
its  kind  ever  formed  in  the  United 
States.  The  first  convention  was  held 
in  Des  Moines  a  year  ago. 

The  program  includes  addresses  by 
W.  W.  Marsh,  of  Waterloo,  la.,  on 
“State  Publicity”;  by  Frank  .Armstrong, 
president  .Associated  Clubs  of  Iowa,  on 
■‘State  Organization”;  by  S.  R.  McKel- 
vie,  of  Lincoln,  Neb.,  on  “.Advertising 
to  the  Farmer” ;  by  J.  R.  Babcock,  secre¬ 
tary  Dallas  Chamber  of  Commerce,  on 
“Civic  .Attractiveness  the  Best  Mun’ei- 
pal  Advertising” ;  by  Andrew  .A.  Fox, 
of  the  Benjamin  Electric  Co.,  Chicago, 
on  “.Advertising  as  Seen  from  the  Man¬ 
ager’s  Desk.” 

To  send  the  Printers’  Ink  cup  to  the 
Dallas  convention  in  an  aeroplane  is  the 
latest  plan  of  the  Des  Moines  .Admen’s 
Club,  the  organization  wh’ch  has  won 
this  trophy  for  the  last  two  years  in 
competition  with  the  strongest  clubs  in 
the  United  States. 

Negotiations  are  being  carried  on  with 
an  Iowa  airship  company. 

For  Honesty  in  Advertising. 

The  Retail  Trade  Board  of  the  Bos¬ 
ton  Chamber  of  Commerce,  which  in¬ 
cludes  four  hundred  retail  merchants, 
last  Tuesday  adopted  a  resolution  under 
which  a  committee  of  three  was  appoint¬ 
ed  to  co-operate  with  committees  from 
other  bodies  to  prepare  a  satisfactory 
law  against  fraudulent  advertising  and 
urge  its  passage  by  the  Legislature  at 
the  present  session.  This  composite 
committee  already  includes  three  repre¬ 
sentatives'  each  from  the  Pilgrim  Pub¬ 
licity  Association,  the  department  stores, 
and  the  newspapers  of  the  city.  A  stat¬ 
ute  exists  to-day  which  forbids  dishon¬ 
est  advertising,  but  it  is  difficult  to  en¬ 
force,  because  it  requires  that  some  one 
who  has  been  defrauded  shall  come  for¬ 
ward  and  assist  in  the  prosecution  of 
the  advertiser. 

Baltimore  Ad  Club. 

Edwin  L.  Quarles,  secretary  of  the 
Greater  Baltimore  Committee,  addressed 
the  Advertising  Club  of  Baltimore  on 
Tuesday  evening,  Feb.  13,  on  “Municipal 
Advertising.”  His  subject  was  one  of 
particular  interest  to  his  audience.  On 
Wednesday  the  “Luncheon  Talk”  was 
given  by  DeCoucry  W.  Thom,  a  well- 
known  Baltimorean.  All  Baltimore  is 
now  co-operating  in  the  work  of  its  Ad¬ 
vertising  Club  to  secure  for  the  Monu¬ 
mental  City  the  1913  Convention  of  As¬ 
sociated  Advertising  Clubs  of  America. 

Paterson’s  Progress  Shown. 

The  Paterson  (N.  J.)  Evening  News 
issued  a  special  34-page  number  on 
Thursday,  Feb.  8,  describing  the  city’s 
progress  since  the  great  fire  of  ten  years 
ago  and  recalling  also  the  two  floods 
and  a  tornado  which  afflicted  the  re¬ 
maining  parts  of  the  city  soon  after. 
That  the  city  has  more  than  recovered  is 
clearly  shown  by  numerous  half-tone 
illustrations. 

A.  A.  McKeighan,  chief  of  the  copy 
department  of  the  Nelson-Chesman  Co. 
advertising  agency,  has  resigned  to  ac¬ 
cept  a  similar  position  with  the  mail 
order  house  of  Albert  Pick  &  Co.,  Chi¬ 
cago. 


PERSONALS. 

Charles  R.  Miller,  editor  of  the  New 
York  Times,  was  a  guest  at  the  Dart¬ 
mouth  .Alumni  dinner  at  Sherry’s  on 
Friday  evening,  February  9. 

Frank  Presbrey,  of  the  Frank  Pres- 
brey  .Advertising  Agency,  sailed  for 
Europe  on  Wednesday. 

W.  H.  Taylor,  president  of  the  David 
Williams  Co.,  publishers  of  the  Iron 
.Age,  Hardware  and  other  periodicals, 
has  gone  to  Bermuda  for  his  health.  He 
expects  to  be  absent  about  a  month. 

Frank  E.  Goodwin,  editor  of  Farm 
Machinery,  recently  addressed  the  Penn¬ 
sylvania  and  Eastern  Retail  Hardware 
Dealers’  .Association  in  Atlantic  City  on 
"The  Cost  of  Doing  Business.’’ 

John  F.  Wurz,  former  city  editor  of 
the  News-Palladium  of  Benton  Harbor, 
Mich.,  is  to  become  editor  and  publisher 
of  the  St.  Joseph  Herald. 

Oliver  Hoyem,  of  the  Calumet 
(Mich.)  News,  has  been  appointed  city 
editor  of  the  Marquette  Mining  Journal, 
succeeding  R.  C.  Lowe. 

Horace  E.  Rhoads,  business  manager 
of  the  Los  .Angeles  Record,  San  Diego 
Sun  and  the  San  Francisco  News,  and 
.Miss  Millie  Bruning,  of  Sacramento, 
were  married  last  week  in  the  latter 
city. 

Horace  .Addis,  who  has  been  field 
editor  of  the  Rural  Spirit,  published  at 
Portland,  Ore.,  has  been  appointed 
editor  of  that  publication. 

N.  T.  Bowman  has  been  appointed  ad¬ 
vertising  manager  of  the  Toronto  (Can.) 
Evening  Telegram,  to  succeed  R. 
Holmes.  Mr.  Bowman  has  been  con¬ 
nected  with  the  Telegram  organization 
for  several  years. 

George  .A.  Deatel,  formerly  advertis¬ 
ing  manager  of  the  Washington  (D.  C.) 
Times,  and  lately  manager  of  the  In¬ 
dianapolis  office  of  the  A.  E.  McBee  Co., 
has  joined  the  staff  of  the  New  Orleans 
(La'.)  Item  as  associate  advertising  di¬ 
rector. 

William  O.  Taylor,  business  manager 
of  the  Boston  Globe,  was  in  New  York 
this  week  on  his  way  home  from  Rich¬ 
mond,  Va. 

W.  P.  Goodspeed,  business  manager 
of  the  Buffalo  Evening  News,  was  in 
New  York  this  week  in  the  interests  of 
that  paper.  Mr.  Goodspeed  spent  the 
week-end  at  .Atlantic  City. 

L.  L.  Jones,  business  manager  of  the 
Chicago  Journal,  was  a  visitor  in  New 
York  this  week. 

P.  J.  Reid,  managing  editor  of  the 
Detroit  Free  Press,  is  ill  with  erysipelas. 
George  Whitely  is  filling  in  for  him. 

Kansas  City  Post  at  One  Cent. 

The  Post,  in  company  with  the  Jour¬ 
nal,  has  lowered  its  price  for  the  week¬ 
day  issue  from  2c.  to  Ic.  on  the  street — • 
delivered,  10c.  per  week  to  7c.  The  Sun¬ 
day  price  is  changed  from  5c.  to  2c. 

The  Pennsylvania  German,  published 
by  H.  W.  Kriebel,  of  Lititz,  Pa.,  after 
twelve  years  of  existence  has  been  re¬ 
established  under  the  name  of  the  Penn 
Germania.  The  new  policy  of  the 
monthly  is  to  exploit  in  English  the  in¬ 
terests  of  citizens  of  German  birth. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  (lardncr  AdvertisiuB  Compauy, 
Kinloeh  buildiiij;,  St.  lyoiiis.  Mo.,  is  luak- 
iiij;  ••outracts  for  r>.tk.K.i  lines,  to  U-  used 
witliiii  one  year,  jteiierallj’,  for  tla‘  H.  F. 
tiiHidrh  h  ('oinpany,  Akron,  O. 

The  It'Are.v  .VdvertisiiiB  Ajteue.v,  Ful¬ 
lerton  buildiuB.  St.  Ixiuis,  Mo.,  is  sending 
out  orders  to  southwestern  and  western 
liajiers  for  lines,  one  year,  for  the 

<’<K‘a  Cola  Coin|>any,  .Vtlanta,  (la. 

The  Stack-Tarker  Agency,  lleyworth 
building.  (Uiieago,  is  placing  o,0(l0-line 
orders,  to  be  used  within  one  year,  with 
southern  pajiers,  for  the  Northern  I’acilic 
Company,  St.  Taul.  .Minn. 


The  Morse  International  .Vgency,  Dodd- 
.Mead  building.  New  York,  is  sending  out 
orders  for  l.tkKl  lines,  one  time,  generally, 
for  the  I'nderwood  Typewriter  Company, 
New  York. 


The  Uoltert  M.  .McMullen  Company, 
Cambridge  building,  .New  Y’ork.  is  mak¬ 
ing  contracts  for  llMkRI  lines,  to  be  used 
within  one  year,  with  westeni  pajH-rs,  for 
the  (ieorge  Washington  Coffei'  Comiiany, 
■New  York. 

A.  Iteimel,  73."<  Itushwiek  avenue, 
I'.rooklyn,  N.  Y.,  is  placing  orders  for  ten 
lines,  eight  times,  with  eastern  papers, 
for  the  Sal  Sono  Co:n|iany.  Itrooklyn. 
N.  Y. 


Walter  I,.  Houghton,  SllS  Itroad  street. 
Newark.  N.  .1.,  is  making  rt.tKkI-Iine  <s)n- 
iracts,  one  year,  with  southern  jiaiiers, 
for  the  V.an  Orden  Corset  t'oinpany,  New¬ 
ark,  N.  J. 


The  Hauchy  Company,  0  Murray  street. 
New  York,  is  placing  orders  generally  for 
one  inch,  four  months,  for  -V.  S.  Olmsted, 
I>!  Hoy,  N.  Y. 


The  E.  T.  Hemington  Coinjiany,  New 
York  Life  building.  New  York,  is  sending 
out  orders  for  two  inches,  sixteen  times, 
to  eastern  pais'rs.  for  the  L.  &  M.  I’aint 
Company. 


The  Allen  .Vdvertising  Agency.  141 
West  Thirty-sixth  street.  New  York,  is 
jilaeing  orders  with  southern  papers  to 
run  thirieen  weeks  for  the  Liggett  & 
>I.\ei's  Tobacco  Company,  Drummond 
chewing  tobacco,  1170  Broadway,  New 
York. 


The  (ieorg'e  Batten  Company,  Fourth 
avenue  building.  New  Y’ork.  is  sending 
out  orders  for  three  inches.  104  times, 
to  jmpers  in  the  northern  part  of  New 
Y'ork  State  for  the  Hooton  Cocoa  Com¬ 
pany,  IkolJ  North  street,  Newark,  N.  J. 
This  agency  will  also  place  the  advertising 
of  the  Chalmer’s  Knitting  Company, 
Forosknit  underwear,  .Vmsterdam,  N.  Y. 
This  list  is  generally  made  up  in  March. 

('alkins  &  Holden.  2."i0  Fifth  avenue. 
New  Y’ork,  are  extending  the  advertising 
of  W.  H.  McKlwain.  shoes,  Boston,  to 
southern  cities. 


Nelson  Chesinan  &  Co.,  200  Fifth  ave¬ 
nue.  New  Y’ork,  are  placing  orders  for 
Oirty-two  lines,  fifty-two  times,  with  a 
sidected  list  of  papers  for  the  Uenova 
Distributing  Company.  200  Broadway, 
New  Y’ork. 


Tlie  fJeorge  Batten  Company,  Fourth 
avenue  building.  New  Y’ork,  generally 
make  up  a  list  of  New  England.  New 


THE 

New  Orleans  Item 

Lea:l.  New  Orleans  papers  in  adrertisinf, 
circulation  and  influence,  and  the  lead  is 
increasina  The  most  clearly  expressed  cir¬ 
culation  statement  has  just  been  prepared 
by  THE  ITEM  and  wifi  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  corered.  and  an  item- 
ixed  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

Advcrtlslon  Bcprcaciitatlvcs 
Mnr  YOBK  cucAso  n.  lovu 


Y'ork  and  Pennsylvania  jiapers  the  latter 
part  of  February  or  early  in  March  for 
the  Clii|Uot  Club  Conijiany,  C.  C.  C. 
products.  Minis,  Mass. 


\V.  F.  Hamblin  &  Co.,  2<X)  Fifth  ave¬ 
nue.  New  Y’ork,  are  preiiaring  to  place 
cojiy  in  a  list  of  papers  in  the  larger 
cities  for  the  .Tohnson  Chemical  Company, 
.loiinson's  foiit  soap.  2<N)  Fifth  avenue. 
New  Y'ork. 


Wylie  B.  .Tones,  Binghamton,  N.  Y., 
is  sending  out  orders  to  mail  order  lists 
of  papers  for  the  Nineteen  Hundred 
Washer  Company,  Binghamton,  N.  Y. 


.1.  C.  McMichael,  07%  Peachtree  street. 
.\tlnnta,  Ca..  is  again  placing  orders  with 
southern  paiiers  for  Clarke  ITrothers,  Old 
Clarke  whiskey,  I’eoria,  Ill. 


UolH'rt  McMullen  Company,  Cambridge 
building.  New  York,  is  making  contracts 
with  Pacific  C<iast  and  Pennsylvania  even¬ 
ing  paiiers  for  the  (J.  Washington  Coffee 
Company.  1(10  Hudson  street.  New  Y’ork. 
It  is  reported  that  this  agency  will  also 
place  the  advertising  of  the  American 
Sugar  Itefining  Compan.v,  117  Wall  street. 
New  Y’ork. 


Oman  &  Bub  .Ydvertising  .Vgency,  Bul¬ 
letin  building,  Philadelphia,  is  sending 
out  orders  to  Pennsylvania  papi'rs  for  the 
Neal  Institute.  Philadelphia. 


(ieorge  M.  Potter.  Temple  court.  New 
Y’ork.  is  placing  cash  orders  with  a  se¬ 
lected  list  of  paiiers  for  the  Hoffman 
House  Hotel.  Broadway  and  Twenty- 
fifth  stri'et.  New  York. 


.V.  D.  Samuel.  118  East  Twenty-eighth 
street.  New  Y’ork.  is  again  sending  out 
new  orders  to  a  large  list  of  papers  for 
the  Pilgrim  Manufacturing  Compan.v.  El- 
Kado.  118  East  Twenty-eighth  street. 
New  York. 


-Vndreas  Saxlehner,  Hunyadi  .Tanos,  130 
Fulton  street.  New  Y’ork.  is  placing 
orders  with  a  large  list  of  papers  through 
the  E.  P  Hemington  .\genc.v.  New  York 
Lif.‘  building.  New  Y’ork.  and  the  W.  H. 
H.  Hull  Compan.v.  Tribune  building.  New 
York. 


Sherman  &  Bryan,  79  Fifth  avenue. 
New  Y’ork.  are  placing  orders  for  the  ad¬ 
vertising  of  the  Ph.vsical  Culture  Pub¬ 
lishing  Compan.v,  1H9  Broadwa.v.  New 
Y’ork,  with  pajiers  in  cities  where  they 
will  lecture. 


11.  Sumner  Sternberg  .Vdvertising 
Service,  208  Fifth  avenue.  New  Y’ork,  is 
sending  out  orders  for  Haas  Brothers, 
fabrics.  103  Fifth  avenue.  New  Y’ork. 


E.  J.  Thiele  &  Co.,  200  South  Salle 
strt'ct.  Chicago,  are  placing  orders  for 
forty -five  lines,  t.  f.  with  southern  papers, 
for  Abbott  Brothers  Company,  Snead’s 
dyspepsia  tablets,  711  Dearborn  street, 
Chicago. 


The  P.  B.  Bromfield  Advertising 
.Vgenc.v,  200  Fifth  avenue.  New  York,  is 
placing  the  advertising  of  the  Stumpp  & 
Walter  Co.,  seedsmen. 


The  Frank  Presbrey  Company,  4.")0 
Fourth  avenue.  New  Y’ork,  will  place  the 
advertising  of  the  (Teneral  Baking  Com¬ 
pan.v.  02  Cedar  street.  New  Y’ork,  which 
is  going  into  an  extensive  advertising 
campaign. 


Work  for  the  Editor. 

Most  anyone  can  be  an  editor.  All  an  editor 
has  to  do  is  to  sit  at  his  desk  six  days  in  the 
week,  four  weeks  of  the  month  and  12_  months 
in  the  year  and  "edit”  such  stuff  as  this: 

"Mrs.  Jones,  of  Lost  Creek,  let  a  can  opener 
slip  last  week  and  cut  herself  in  the  pantry.” 

“A  mischievous  lad  of  Matherton  threw  a 
stone  a  d  struck  a  companion  in  the  alley  last 
Tuesday.” 

"John  Doe  climbed  on  the  roof  of  his  house 
last  week  looking  for  a  leak  and  fell,  striking 
himself  on  the  hack  porch.” 

“While  Harold  Green  was  escorting  Miss 
Violet  Wise  home  from  a  church  social  last 
Saturday  night  a  savage  dog  attacked  them  and 
bit  .Mr.  Green  on  the  public  square.” 

"Isaiah  Trimmer,  of  I.ebanon,  was  playing 
with  a  cat  Friday  when  it  scratched  hhn  on 
the  veranda.” 

“.Mr.  White,  while  harnessing  a  bronco  last 
Saturday,  was  kicked  just  south  of  the  com 
crib.” — Boston  Globe. 


ROLL  OF  HONOR 

Liat  »f  Pablications  •xamined  by  tb«  Asaociation  of  American  Adwar- 
1  tiaora,  ef  wbicb  a  COMPLETE  EXAMINATION  of  tbo  varioua  rocorda  of 

1  circnlatioa  waa  mad#  and  tha  ACTUAL  CIRCULATION  aacertained. 

ALABAMA. 

OHIO. 

ITEM . Mobfla 

PLAIN  DEALER . Cleveland 

Circulation  for  January,  1912 

Daily .  94.725 

Sunday . 129,538 

VINDICATOR . Youngstown 

CALIFORNIA. 

INDEPENDENT . Santa  Barbara 

BULLETIN . San  Francisco 

CALL . San  Francisco 

PENNSYLVANIA. 

tiMFS .  rk~t.r 

RECORD  . Slocklon 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

DAILY  DEMOCRAT . Johnstown 

DISPATCH . . . Pituburgh 

FLORIDA. 

GERMAN  GAZETTE . Philadelphia 

METROPOLIS  . Jacksonville 

TIMFS.I  FAnFR  . Wllkea-Barre 

GEORGIA. 

GAZETTE  . . . York 

ATLANTA  JOURNAL  (Cir.  53.163)  Atlanta 
CHRONICLE  . . Augusta 

SOUTH  CAROLINA. 

DAILY  MAIL . Anderson 

THE  STATE . Columbia 

(Cir.  August,  1911,  S.  I7,%9:  D.  17,614.) 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . . . . . Chicago 

HERALD . Joliet 

TENNESSEE. 

NEWS-SClMlTAR  . Memphis 

BANNER  . . . Nashville 

JOURNAL . Peoria 

TEXAS. 

INDIANA. 

RECORD . Fort  Worth 

rwROMin  P 

NEWS-TRIBUNE  . Marion 

THE  AVE  MARIA . Notre  Dame 

WASHINGTON. 

IOWA. 

POST-lNTELLlGENCER . Seattle 

CAPITAL . Des  Moines 

WISCONSIN. 

REGISTER  &  LEADER . Des  Moines 

THE  TIMES-JOURNAL . Dubuque 

EVENING  WISCONSIN . Milwaukee 

KANSAS. 

CANADA. 

CAPITAL . Topeka 

KENTUCKY. 

ALBERTA. 

COURIER-JOURNAL . Louisville 

TIMES  . Louisville 

HERALD . Calgary 

BRITISH  COLUMBIA. 

WORLD . Vancouver 

ITEM . New  Orleans 

TIMES-DEMOCRAT . New  Orleana 

ONTARIO, 

MAINE. 

hREE  PREISS . London 

QUEBEC. 

LA  PATRIE . MoDtreal 

LA  PRESSE  (Ave.  Cir.  lor  1911.  104.197),  Montreal 

MARYLAND. 

THE  SUN . Baltim  ore 

has  a  net  paid  circulation  of  1 24,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

TRADE  PAPERS. 

NEW  YORK. 

MICHIGAN. 

RFTAII  RAKFR  N.w  V/,.V 

PATRIOT  . Jackson 

The  Six  Months  Average  Was 

A. A. A.  Figures . D .  1 0,366 ;  S .  1 1 .289 

Patriot  Figures . D.  10331 ;  S.  11.235 

Whiting  Agency  Adda  Another. 

The  Canadian  Home  Journal  of  To- 

MINNESOTA. 

ronto,  the  leading  Woman.’s  publication 
of  Canada,  has  recently  appointed  the 
Whiting  Special  .Agency,  5  Beekman 
street.  New  Y'ork,  exclusive  eastern 
United  States  representatives.  The 
Canadian  list  now  comprises  the  Cana- 

TRIBUNE,  Mom.  &  Eve . Minneapolia 

MISSOURI. 

DAILY  &  SUNDAY  GLOBE . Joplin 

POST-DISPATCH. . . . St.  Louis 

MONTANA. 

dian  Magazine,  Canadian  Courier,  Cana¬ 
dian  Home  Journal,  Rod  and  Gun  in 
Canada  and  Motor  Magazine  of  Canada. 

MINER . Buiie 

NEBRASKA. 

FREIE  PRESSE  (Cir.  128,384). .. .Lincoln 

31y485  Net  for  January 

NEW  JERSEY. 

PRESS . Asbury  Park 

JOURNAL . Elizabeth 

TIMES . Elizabeth 

COURIER-NEWS  . . . Plainfield 

THAT’S  THE  DAILY  AVERAGE 
CIRCULATION  OF  THE 

New  Orleans  States 

NEW  MEXICO. 

MORNING  JOURNAL . Albuquerque 

GROWING  ALL  THE  TIME 

NEW  YORK. 

Most  influential  and  greatest  result  producing 
proposition  for  an  advertiser  in  the  South. 

BUFFALO  EVENING  NEWS, . .  .Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL . New  York 

STANDARD  PRESS  . Troy 

RECORD . Troy 

DAILY  STATES  ?]*'^*"* 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sole  Afeats-'Foreifa  Advertismf 

New  Yoric  Chicago  Kansas  City 

Feukuaky  17,  1912. 
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The  Multiple  Machine  Idea 

IN  CHICAGO 

THE  CHICAGO  DAILY  NEWS 

VICTOR  F.  LAWSON.  Publisher 
123  Fifth  Avenue.  Chicago 

December  27,  I'Jll. 
MerRenthaler  Linotype  Co.,  New  York. 

Gentlemen: — The  two  Model  8  Three 
Magazine  machines  installed  in  this  office 
have  'been  in  use  for  over  two  months — 
used  exclusively  as  head  machines.  I  am 
pleased  to  say  they  are  a  pronounced  suc¬ 
cess,  and  I  do  not  hesitate  in  recommending 
them  to  the  trade.  I  can  say  no  more  than 
that  they  appear  to  be  perfect  in  their  con¬ 
struction  and  operation. 

The  operators  who  have  worked  on  the 
machines  express  a  decided  liking  for  them. 
Respectfully  vours, 

A.  B.  ADAIR. 

Mr.  Lawson,  publisher  of  the  Chicago  Daily  News,  saw 
our  Multiple  Magazine  Linotypes  at  the  A.  N.  P.  A.  exhibit 
last  spring,  and  recognized  that  even  the  greatest  news¬ 
papers  must  keep  pace  with  progress  and  improved 
methods. 

THE  LINOTYPE  WAY  IS  THE  ONLY  WAY 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1 100  S.  Wabash  Avenue  638-646  Sacramento  Street  549  Baronne  Street 

TORONTO !  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


WOULD  BOOM  WASHINGTON. 

Ad  Club  Suggests  Printing  Ads  on 
Envelopes  of  Letters. 

(Special  Correspondence.) 

W  ASHiNGToN,  Feb.  4. — A  suggestion 
simple  but  ettective  and  entailing  little 
expense  has  been  made  by  the  Board  of 
Governors  of  the  Washington  (D.  C.) 
Ad  Club  for  the  better  advertising  of 
the  capital.  It  is  simply  this :  That  all 
business  houses  in  Washington  use  en¬ 
velopes  on  which  is  printed  some  form 
of  "boost”  for  the  capital. 

Walter  McDonnell,  Fred  McG.  Smith 
and  Earl  P.  Hopkins  constitute  a  com¬ 
mittee  in  direct  charge  of  this  matter. 
'Ihey  state  that  in  their  own  business 
they  use  6,000,000  envelopes  a  year.  They 
purpose  having  electrotypes  made  for  use 
on  their  own  envelopes,  and  to  be  fur¬ 
nished  free  to  any  other  business  men  of 
this  city  who  may  wish  to  use  them. 

The  Washington  .\d  Club  held  a  meet¬ 
ing  at  the  Saengerbund  in  honor  of  its 
first  vice-president,  C.  C.  Green,  who  was 
leaving  for  Philadelphia  to  accept  the 
management  of  the  promotion  bureau  of 
the  Philadelphia  North  .\merican.  Presi¬ 
dent  Granville  M.  Hunt  presided,  and 
among  the  speakers  voicing  regret  over 
Mr.  Green’s  departure  were  J.  E.  Shoe¬ 
maker,  former  president  of  the  club; 
Walter  McDonnell,  Geo.  B.  Ostermayer 
and  J.  F.  Robb, 

ADVERTISING  CLUB  NOTES. 

.\  deputy  of  the  .Associated  Advertis¬ 
ing  Clubs  of  -America  is  organizing  an 
ad  club  in  Honolulu.  The  constitution 
will  specially  require  that  an  “On-to- 
Dallas  Committee”  be  appointed,  and 
that  at  least  one  member  be  sent  to  Dal¬ 
las  in  May  to  rcpreseni  the  Crossroads 
of  the  Pacific. 

“.An  Educational  Lectureship”  is  an¬ 
nounced  by  Herbert  S.  Houston,  chair¬ 
man  of  the  educational  committee  of  the 
■A.  A.  C.  A.  By  this  is  meant  a  series 
of  lectures,  .written  by  tlic  brightest  men 
in  the  profession,  illustrated  by  lantern 
slides,  and  to  be  presented  by  a  compe¬ 
tent  lecturer  before  advertising  clubs 
throughout  the  land.  It  is  a  good  idea. 

President  Moore  at  Press  Club. 

1  lenry  Clews,  the  well-known  banker, 
gave  a  reception  and  luncheon  at  the 
New  >'ork  Press  Club  last  Friday  to 
introdrcj  to  newspaper  men  Charles  C. 
Moore,  president  of  the  Panama- Pacific 
Exposition,  which  will  be  held  in  San 
F'rancisco  in  1915.  Mr.  Moore,  who  bad 
just  come  from  Washington,  said  that 
foreign  nations,  and  cspecialy  those 
washed  by  the  Pacific,  were  showing 
great  interest  in  the  project  and  re¬ 
counted  how  California  has  raised  twen¬ 
ty  millions  to  finance  the  exposition, 
which  will  be  international  in  its  scope. 

The  Sterling  (Ill.)  Beobachter,  the 
oldest  German  weekly  in  northern  Ill¬ 
inois,  established  in  1870,  has  gone  out 
of  existence. 


PUBLISHERS,  EDITORS, 
BUSINESS  MANAGERS 

who  desire  to  acquire  and  develop 

Properties  of  Their  Own 

will  find  the  services  of 
this  organization  almost 
indispensable 

HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Newspaper  anH  MaRazine  Properties 
that  are  not  "hawked" 

200  Fifth  Ave.,  New  York 


FOR  CLEAN  ADVERTISING. 


Work  of  the  Advertising  Men’s 
League  Ably  Supported  by 
Newspapers. 

Considerable  interest  is  being  shown 
by  newspapers  all  over  the  country  in 
the  work  of  the  Advertising  Men’s 
League  of  New  York  in  behalf  of  clean 
advertising.  At  the  last  dinner  of  the 
league  it  was  the  principal  topic  dis¬ 
cussed  by  the  speakers.  Not  only  did 
the  New  York  newspapers  give  the  din¬ 
ner  generous  space,  but  the  Associated 
Press  sent  out  an  excellent  news  para¬ 
graph  about  it  which  was  published  all 
over  the  country  the  next  day. 

Furthermore,  a  few  days  after  the 
dinner  a  letter  was  sent  to  about  250 
newspapers  in  the  large  cities  asking 
the  managing  editors  to  give  editorial 
support  to  the  project.  It  is  a  matter 
of  great  gratification  to  the  Advertising 
Men’s  League  that  the  response  to  this 
request  was  widespread.  Some  very 
helpful  editorials  were  published  in  the 
leading  papers. 

In  addition  a  great  many  letters  have 
been  received,  although  the  communica¬ 
tion  from  the  Advertising  Men’s  League 
was  not  intended  to  draw  out  replies  in 
any  other  way  than  through  editorial 
columns.  Among  those  who  wrote  were: 

Edward  W.  Hazen,  advertising  director 
Curtis  Publishing  Co.,  Philadelphia; 
Hugh  O’Neill,  editor  Denver  Times; 
Joseph  M.  Daniels,  editor  News  and 
Observer,  Raleigh,  N.  C. ;  J.  W.  Stod¬ 
dard,  business  manager  Baltimore 
American;  Wilmer  Atkinson  Co.,  pub¬ 
lishers  Farm  Journal,  Philadelphia; 
Alexander  Dodds,  managing  editor 
Christian  Science  Monitor,  Boston. 


NEWS  OF  THE  LIVE  AD  CLUBS. 

Some  400  guests  and  members  at¬ 
tended  the  January  dinner  of  the  Seattle 
Ad  Club.  The  emblem  of  Seattle’s  great 
potlatch  carnival,  to  be  held  this  sum¬ 
mer — the  little  red  bug  discovered  on 
the  totem  poles  by  one  of  the  members 
— was  distributed  in  large  numbers. 

The  members  of  the  Toronto  Ad  Club, 
at  its  last  meeting,  on  Jan.  4,  listened 
to  a  spirited  address  by  Samuel  C. 
Dobbs,  ex-president  of  the  Associated 
Advertising  Clubs  of  America.  Mr. 
Dobbs  dwelt  upon  the  importance  of 
honesty  in  advertising.  He  declared  that 
commercial  failures  were  largely  adver¬ 
tising  failures. 

The  Milwaukee  Advertising  Club  is 
one  of  the  first  of  the  organizations 
affiliated  with  the  Associated  Adver¬ 
tising  Clubs  of  America  to  take  advan¬ 
tage  of  the  lecture  course  being  offered 
by  the  national  body.  Recently  it  had 
as  a  speaker  Prof.  R.  S.  Butler,  as¬ 
sistant  instructor  of  business  adminis¬ 
tration  in  the  University  of  Wisconsin. 

The  Roswell  (N.  Mex.)  Ad  Club  will 
give  a  minstrel  entertainment  to  raise 
money  to  pay  the  expenses  of  its  dele¬ 
gation  to  the  Dallas  convention. 

The  Buffalo  Ad  Club,  at  its  meeting 
held  Jan.  6,  elected  the  following  offi¬ 
cers:  President,  Carl  J.  Balliett;  vice- 
president,  John  Messersmith;  secretary, 
George  W.  Billings. 

The  Adcrafters’  Club,  of  Houston, 
Tex.,  has  elected  the  following  officers: 
J.  B.  Westover,  president;  John  T. 
Land,  vice-president;  Charles  L.  Sykes, 
secretary  and  treasurer. 

George  A.  Deatel,  of  the  A.  E.  McBec 
Co.,  street  car  advertising,  Indianapolis, 
has  become  associate  advePtising  man¬ 
ager  of  the  New  Orleans  Item. 

The  Western  Newspaper  Union  has 
opened  an  office  in  Columbus,  with  C. 
S.  Clark  as  manager,  for  the  convenience 
of  Ohio  publishers. 


The  Morning  Newspaper  Workers’ 
Society  of  St.  Andrew’s  R.  C.  Church 
turned  out  4iX)  men  to  greet  Cardinal 
F'arlcy  on  his  arrival  in  New  York  on 
Wednesday. 

Chicago  now  claims  to  be  the  adver¬ 
tising  center  of  the  L^nited  States. 
Needless  to  say  New  York  disputes  the 
claim. 

The  Ad  Crafters  of  New  York  re¬ 
cently  listened  to  two  interesting  ad¬ 
dresses  at  their  ■  meeting,  held  at 
215  West  Twenty-third  street,  when  E. 
H.  Morse,  of  Doremus  &  Morse,  spoke 
on  "Financial  Advertising,”  and  F.  D. 
DeMott,  of  the  Maclay  &  Mullally 
Agency,  discussed  “Co-operation  Be¬ 
tween  Solicitor  and  Agent.” 

The  .Yderafters  of  New  5  ork  at  the 
Twenty-third  Street  Y.  M.  C.  A.  on 
Thursday  night  listened  to  an  interest¬ 
ing  lecture  given  by  F.  J.  Royer,  print¬ 
ing  expert,  who  discussed  type  and  the 
harmonizing  of  colors.  The  club  has  se¬ 
cured  the  promises  of  a  number  of  other 
men  prominent  in  the  fi^ld  to  talk  at 
the  weekly  meetings,  and  one  of  them, 
Michael  J.  Wilson,  will  give  an  entire 
course  of  lectures  on  “The  Making  of  an 
Advertising  Man.” 


J.  W.  Brackett,  managing  editor  of  the 
Santa  Barbara  (Cal.)  Independent,  has 
become  managing  editor  of  the  San  Jose 
Morning  Times. 


Ithaca  Daily  Journal  Sold. 

At  a  price  which  is  believed  to  be 
around  $76,000,  Frank  E.  Gannett,  of  the 
Elmira  (N.  Y.)  Star-Gazette,  has  bought 
the  daily  and  weekly  Ithaca  Journal 
from  George  E.  Priest,  proprietor  and 
editor.  The  Journal  was  founded  in 
1815. 

New  A.  P.  Relay  Point. 

The  Associated  Press  service  for 
Butte,  Anaconda,  Helena  and  other 
Montana  points,  which  has  heretofore 
been  relayed  at  Salt  Lake  City,  has 
been  discontinued  from  that  point  and 
hereafter  will  be  relayed  at  Spokane. 
The  object  of  the  change  is  that  better 
facilities  may  be  had,  the  plan  being  to 
utilize  the  large  copper  telephone  wires 
for  telegraphic  purposes,  which  will  in¬ 
sure  much  better  circuits. 

New  Members  of  the  A.  A.  C.  A. 

The  following  clubs  have  recently  been 
elected  to  membership  in  the  .\ssociated 
Advertising  Clubs  of  America :  Birming¬ 
ham  (Ala.)  Ad  Club,  Butler  (Pa.)  Ad 
Men’s  Club,  Augusta  (Ga.)  Ad  Men’s 
Club  and  Charleston  (W.  Va.)  Ad  Club. 


The  plant  of  the  Tucson  (Ariz.)  Citi¬ 
zen  was  gutted  by  fire  Feb.  4.  Through 
the  courtesy  of  the  -Arizona  Star  there 
was  no  interruption  in  the  appearances 
of  the  paper. 


THE 

WARD  SYSTEMS 
COMPANY 


THE  WARD  SYSTEMS  CO. 

Operators  of 

The  Ward  Paid-in-advaDce  Contest  System 

( The  Sure  System ) 

Write  lor  terms,  etc.  903  Marbridge  Bldg..  New  York  City.  N.  Y. 
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February  17,  1912. 


HENRI  A.  L.  HOGUET, 

ONE  OF  NEW  York's  enterprising  advertising  agents. 


MR.  HOGUET’S  CAREER. 


PLAN  BIG  PRINTING  MERGER. 

English  Syndicate  Seeks  to  Combine 
the  Large  Printing  Companies 
of  New  York  and  Vicinity. 

From  twelve  to  twenty  of  the  largot 
printing  establisliments  in  and  near  .New 
York,  with  a  total  value  of  at  least 
may  he  coinhined  in  one  cor¬ 
poration  by  an  English  syndicate,  wliose 
agent,  Janies  W.  Morrison,  of  London, 
is  now  in  the  city  with  that  object  in 
view. 

It  is  planned  to  purchase  the  concerns 
by  paying  one-half  in  cash  and  the  re¬ 
mainder  in  securities  of  the  new  corpo¬ 
ration.  J'he  Common  stock  thus  granted 
is  to  lie  held  for  a  term  of  years  in 
solid  blocks  by  groups  of  trustees  repre- 
.senting  the  former  stockludders  of  each 
firm.  I'he  plants  will  remain  separate  in 
operation  and  management,  the  benefits 
of  combination  accruing  from  the  intro¬ 
duction  of  better  business  methods  and 
the  establishment  of  cloth  and  pamphlet 
binderies,  and  ink  factory  and  an  en¬ 
graving  plant,  which  will  serve  all  the 
companies. 

The  plan  was  proposed  a  month  ago 
at  a  meeting  of  representatives  of  thirty 
concerns  and  was  favorably  considered. 

committee  then  appointed  by  the  thirty 
rejected  it  after  study,  one  of  the  rea¬ 
sons  being  that  the  valuation  of 
the  plants  was  to  be  based  upon  present 
earning  power,  so  that  the  firms  which 
had  recently  installed  e.xpensive  equip¬ 
ment  would  lose  their  advantage.  This 
rejection,  however,  does  not  bind  the  in¬ 
dividual  concern.s. 

WEST  SIDE  Y.  M.  C.  A.  AD  COURSE 


Opens  Feb.  19  witb  Waldo  P.  Warren 
as  Director. 

The  West  Side  Y.  M.  C.  .\.  has  ar¬ 
ranged  for  a  course  of  fifteen  lectures 
on  advertising  to  be  given  under  the 
direction  of  Waldo  P.  \Varren  on  Mon¬ 
day  evenings,  beginning  Feb.  19,  for 
fifteen  weeks.  The  list  of  speakers  and 
their  subjects  follow: 

"The  Place  of  Advertising  in  the 
Scheme  of  Things,”  by  Waldo  P.  War¬ 
ren. 

“How'  .Advertising  Is  Being  Im¬ 
proved,”  by  Harry  Tipper,  vice-president 
Technical  Publicity  Association. 

“Advertising  as  a  E'actor  in  Distribu¬ 
tion,”  by  Emerson  P.  Harris. 

“How  the  Selling  Plan  Affects  the 
Advertising  Policy,”  by  Robert  Tins- 
man,  vice-president  F'ederal  Advertising 
.Agency. 

“Conditions  That  Nullify  -Advertising 
Influence,”  by  Robert  -A.  Holmes,  adver¬ 
tising  and  sales  manager  Crofut  Knapp 
Co. 

“The  Trade  Mark  as  a  Constructive 
Force,”  by  dowry  Chapman,  author  of 
“The  Law  of  .Advertising  Sales.’’ 

"The  Essentials  of  Effective  Appeal,” 
by  J.  I).  Kenyon,  vice-president  Sheldon 
School  of  Salesmanship. 

“Influence  of  Accurate  .Analysis,”  by 
Waldo  P.  Warren. 

“Writing  the  Selling  .Argument,”  by 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
£>aily  Paper  in  America. 


J.  K.  F'razer,  of  the  Blackman- Ross 
.Agency. 

“Getting  Effectiveness  in  Illustra¬ 
tions,”  by  Wm.  L.  Lamed,  art  director 
of  the  Ethridge  Co. 

“How  Typography  Makes  or  Mars 
Effectiveness,”  by  George  French, 
typography  specialist 

“Newspapers  and  Magazines  as  Ad¬ 
vertising  Mediums,”  by  Dan  A.  Carroll, 
president  Six  Point  League,  and  Chas. 
E.  Jones,  of  the  advertising  staff  of 
Cosmopolitan  Magazine. 

“What  Experience  Has  Taught  in 
Out-Door  Advertising,”  by  O.  J.  Gude, 
president  O.  J.  Gude  Co. 

“The  Distinctive  Function  of  Adver¬ 
tising  Specialties,”  by  Llewellyn  E. 
Pratt,  Eastern  sales  manager  Passaic 
Metalware  Co. 

“Principles  to  Be  Observed  in  Buying 
.Advertising  Space,”  by  J.  R.  Wakeman, 
of  the  Van  Cleve  Agency. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

is  over 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  IN  NEW  ENGLAND 


Started  Life  in  tbe  Insurance  Busi« 
ness  and  Now  Runs  an  Agency. 

Henri  A.  L.  Hoguet  is  one  of  the 
youngest  advertising  agents  in  New 
York  in  point  of  years,  although  he  has 
had  a  general  experience  in  advertis¬ 
ing  of  over  seven  years. 

Born  and  bred  in  New  York,  Mr. 
Hoguet  has  traveled  extensively  at 
home  and  abroad.  He  is  the  grandson 
of  Anthony  Hoguet,  who,  until  his 
death,  was  one  of  the  partners  of 
Wilmerding,  Hoguet  &  Co.,  now  Wil- 
merding,  Morris  &  Mitchell,  for  many 
years  located  at  64  White  street. 

.After  completing  his  studies  at  Co¬ 
lumbia  University  he  became  associat¬ 
ed  with  the  fire  insurance  business.  For 
one  year  he  was  a  salesman  in  the  re¬ 
tail  department  of  a  prominent  fountain- 
pen  manufacturer.  He  then  became 
the  manager  of  a  well  known  advertising 
agency  which  for  many  years  controlled 
the  advertising  of  the  fountain  pen. 

On  November  1,  1911,  Mr.  Hoguet 
established  the  publication  “Hoguet  Ad¬ 
vertising”  at  20  Vesey  street.  Mr. 
Hoguet  has  recently  made  two  trips  to 
Toronto  with  the  idea  of  establishing  a 
branch  of  his  agency  in  that  city. 


Kansas  City  Journal  Cuts  Price. 

The  Kansas  City  Journal  has  reduced 
its  price  from  two  cents  to  one  cent  a 
copy,  daily  and  Sunday,  or  by  carrier  or 
mail,  from  ten  cents  a  week  to  five 
cents.  Kansas  City  is  now  a  penny- 
paper  city. 


THESE  SPHINXES  CAN  TALK. 

Their  Tongues  Are  Loosened  at  a 
Dinner  and  Dance  in  the  Waldorf. 

The  ad  men  who  call  themselves 
Sphinxes  belied  their  name  on  St.  Val¬ 
entine’s  Day — if  a  sphinx  means  a  crea¬ 
ture  that  is  dumb.  For  though  their 
banquet  and  dance  at  the  Waldorf  had 
no  room  for  speeches,  there  was  plenty 
of  lively  conversation.  But  sphinxes 
they  were  in  that  not  one  of  the  300 
men  and  wives  spoke  a  word  of  shop. 
If  they  listened  for  business  secrets,  they 
strained  their  ears  in  vain. 

The  ad  men  of  this  festal  company 
included,  among  others,  George  B.  Van 
Cleve,  the  president  of  the  club,  and  Mrs. 
Van  Cleve;  Secretary  Justin  McCarthy, 
Jr.,  and  Mrs.  McCarthy,  Treasurer  R. 
F.  R.  Huntsman  and  Mrs.  Huntsman, 
Mr.  and  Mrs.  W.  R.  Hotchkin,  Mr.  and 
Mrs.  Charles  F.  Dodd,  Mr.  and  Mrs. 
Collin  -Armstrong,  Mr.  and  Mrs.  George 
F.  Heydt,  Mr.  and  Mrs.  Paul  Meyer,  Mr. 
and  Mr.s.  J.  K.  Gidding,  Janies  O’Fla¬ 
herty,  Mr.  and  Mrs.  Paul  Bonwit,  Mr. 
and  Mrs.  Barrett  .Andrews,  H.  G.  Cleve¬ 
land,  Mr.  and  Mrs.  Charles  Daniel,  Mr. 
and  Mrs.  Frank  E.  Morrison,  W.  H. 
Putnam,  George  C.  Sherman  and  Mr. 
and  Mrs.  W.  T.  R.  Thiers. 


New  Members  of  the  A.  N.  P.  A. 

The  Jewish  Daily  News  of  New  York 
City  and  the  Times  and  the  Herald  of 
Hamilton,  Out.,  have  been  elected  to 
membership  in  the  .American  Newspaper 
Publishers’  .Association. 


YOU  IVf  UST  USE  THE 

LOS  AINQEUES 

EXAMIINBR 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  |  OA  AAA 
MORE  THAN  -  .  I  .<&U,UUU 


GET  THE  BEST  ALWAYS  1 

PittBburg  SiBpatrli 

Oreatar  Plttabartf’a  Oraateat 
Nawspapar 

WaLLAca  O.  Baoou  Hoeacb  M.  Poko 

Brunswick  Bldg.  Peoples  Gas  Bldg. 

New  York  Chicago 
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DIRECTORY  0 

F  ADVERTISING  AGENTS 

General  Agents 

Publishers'  Representatives 

ADVERTISERS’  SERVICE 

S  Beekman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent. 

114-116  Eaet  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

20  Vetey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gram  ercy  2214 

BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

KELLY.  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


AD  FIELD  PERSONALS. 


George  W.  Coleman,  president  of  the 
Associated  .Advertising  Clubs  of  .Ameri¬ 
ca,  recently  addressed  the  Toronto  Ad 
Club. 


John  I’.  Fallon,  advertising  manager  i 
of  the  Adam,  Meldrum  &  Anderson  Co., 
of  Buffalo,  recently  addressed  the  Y.  M. 
C.  .A.  class  in  advertising  in  that  city, 
on  "The  Short  Cut  to  the  Consumer.  ’ 
He  made  a  strong  plea  for  the  news- 
pai)er  as  the  medium  for  (piick  and  di¬ 
rect  results. 


C.  W.  McDiarmid.  president  of  the 
Toronto  Ad  C'ub.  addressed  the  local 
advertisers  of  Peterborough,  Out.,  last 
week. 


Timothy  Thrift,  of  Cleveland,  spoke 
before  thV  Indianapolis  Commercial 
Club  Feb.  7  on  “Business-Getting  Let¬ 
ters.’’ 


R.  H.  Egleston.  president  of  the  Syra¬ 
cuse  .Advertising  .Men's  Club,  and  for  the 
last  eight  years  manager  of  Witherill’s 
Department  Store,  has  been  appointed 
resident  manager  of  the  Moss-Chase  Co., 
and  will  make  a  specialty  of  merchan¬ 
dising  throu.gh  advertising.  He  will  con¬ 
tinue  to  direct  the  advertising  of  the 
Witherill  store. 


ADVERTISING  MEDIA 

ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 


TllF.  BCFFALO  KVKXl.NG  .NKW.'J 

is  read  in  over  1)0%  of  the  liomes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adyer 
tisers.  Write  for  rates  and  sworn  cireulation 
statement. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64,741;  Sunday.  84,203 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 

WEST  VIRGINIA. 

10  LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling,  Parkersburg,  Huntington,  Charles¬ 
ton,  Fairmont,  Qarksburg,  Grafton,  Elkins, 
Morgantown  and  Sistersville.  Will  cover  the 
State’s  most  populous  centers  almost  as  thor¬ 
oughly  as  a  houst  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGENCY.  Parkersburg.  West 
Virginia.  Newspaper,  Street  Car  and  Outdoor 
Display  all  over  West  Virginia. 


THE  BLACK  Chicago  -  New  York  ■  Pittsburgh, 
for  20  years  the  coal  trades’  lead- 
DIAMOND  ing  journal.  Write  for  rates. 


MEYEN,  C..  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drezel  Bldg.,  Philadelphia 
Tal.  Lombard  2152 


MEXICO 

THE  PUBLICIT’Jf  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mez. 

CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 
PUTNAM.  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN.  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 
WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Pelletier  Again  on  Deck. 

Iv.  LeRoy  Pelletier,  advertising  man¬ 
ager  of  the  Flanders  Manufacturing  Co., 
Pontiac,  Mich.,  who  spoke  at  the  Jan¬ 
uary  luncheon  of  the  Six  Point  League, 
caught  cold  during .  his  visit  in  New 
York  and  for  a  time  was  threatened 
with  pneumonia.  .After  being  confined 
to  his  home  for  several  weeks  he  is 
now  again  on  duty. 


E.  Sterling  Dean,  for  sixteen  years  a 
memher  of  the  advertising  staff  of  the 
Toronto  Telegram,  has  resigned. in  or¬ 
der  to  establish  an  advertising  a.gency  of 
his  own  in  that  city. 


Theodore  X.  Gutilius,  for  the  past 
four  months  advertising  manager,  of  the 
Midland  Motor  Co.,  Davenport,  la.,  has  j 
resigned.  The  advertising  of  the  motor 
company  will  hereafter  be  handled 
through  the  advertising  department  of 
Deere  &  Co.  j 


L.  V\'.  Griswold,  for  the  past  two  and 
a  half  years  advertising  manager  of  the 
C.  D.  &  P.  P.  Co.  of  Pittsburgh,  has 
joined  the  editorial  staff  of  Printers’ 
Ink. 

Sidney  Harris,  fonnerly  advertising 
manager  of  the  Lake  Charles  (La.) 
Press,  and  for  the  past  few  years  act¬ 
ing  in  the  same  capacity  for  the  Daily 
Journal  at  Beaumont,  has  been  placed  in 
charge  of  the  advertising  of  the  Lake 
Charles  Daily  Times. 


Press  Clippings 

Everything  and  anything 
that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  Latayctte  Street,  New  York  Cll^ 

MTABLISHBD  A  <)UARTKB  OP  A  CIMTUBT 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 


Pritchard  with  Taylor-Critchfield. 

W.  A.  Pritchard,  for  six  years  with 
the  Publishers’  Press  Association  and 
for  the  past  seven  years  adverlising  and 
assistant  sales  manager  of  the  Empire 
•Cream  Separator  Co.,  Chicago,  has  re¬ 
signed  in  order  to  accept  a  flattering 
offer  made  by  the  Taylor-Critchfield  Co., 
advertising  agents,  Chicago.  Mr.  Pritch¬ 
ard  will  continue  to  take  care  of  the 
Empire  Cream  Separator’s  advertising 
while  handling  other  accounts. 


The  New  York  Jewish  Morning  Jour¬ 
nal  has  been  elected  to  membership  in 
the  American  Newspaper  Publishers’ 
Association. 


Portland  Ad  Club’a  Luncheon. 

The  Portland  Ad  Club  gave  a 
luncheon  on  Feb.  7  to  the  Elks  that 
knocked  the  spots  off  all  other  luncheons 
ever  given  by  the  organization  in  point 
of  attendance,  two  hundred  and  fifty 
people  being  present,  seventy-five  of 
them  Elks.  George  L.  Baker,  chairman 
of  the  affair,  was  introduced  by  Presi¬ 
dent  A.  G.  Clark,  of  the  Ad  Club. 
Speeches  were  made  by  Exalted  Ruler 
K.  K.  Kul.'li,  D.  Solis-Cohen,  Gus  C. 
Moser  and  others. 

W  O.  Millinger,  manager  of  foreign 
advertising  of  the  Scripps  newspapers, 
was  in  New  York  last  week  on  business. 


Harry  C.  Griffith,  formerly  with  the 
John  Budd  .Agency,  has  secured  the  New 
A’ork  and  Chicago  representation  of  the 
Winston-Salem  (N.  C  )  Daily  and  Sun¬ 
day  Journal. 


J.  W.  Webb,  circulation  manager  of 
the  Columbus  (Ga.)  Enquirer-Sun,  has 
taken  up  the  advertising  end  of  the 
newspaper  game,  and  is  now  with  the 
Winston-Salem  (N.  C.)  Journal. 


THE  LOVEJOY  CO.  ■•t«bii»hed  185} 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


Manufacturers  Fine  Printing  Inka 
PHILADELPHIA.  PA. 


ION  Tint  AaTHETreli 

PHOTO  ENGRAVING  C0> 


Have  you  seen  ** Flaneur” 7  It’s  the  best  feature  for  editorial  pages  la 
America.  Manx’s  Sunday  cartoons  arc  something  new. 

Best  dally  Washington  letter. 

Samples  of  ail  oi  these  for  a  postal  card.  If  your  paper  is  not  represented  in 
Washington  write  us. 

AMERICAN  TELEGRAPH  PRESS,  District  Nationai  Bank  Building,  Wnshington,  D.  C 

Complete  telegraph  and  telephone  "pony”  and  special  newt  reports  for  mornina 
and  afternoon  dailies 


Let  our  Mr.  Louis  A.  Hoffmann  quote 
you  on  his  line  of  proven  Newspapier 
Supplies,  especially  for  the  “Stereo”  dept. 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 
ftoven  Newspaper  Supplies  117  John  Street.  New  York.  U.  S.  A. 
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The  New 


Quick  Action  Foundry 


If  you  will  get  rid  of  your  steam-tables,  clear 
oiit  your  hand-casting  outfit,  adopt  the  new  Dry 
Matrix,  and  install  a 

Semi-Autoplate  Machine 


you  will  be  astonished  at  the  results  obtained  —  in 
time  saved,  money  saved,  space  saved,  and  the 
typographical  excellence  of  your  product. 

The  SEMI  -  AUTOPLATE  is  capable  of  doing 
the  work  of  several  men,  but  may  be  hired  for 
$2.35  a  day.  It  casts,  completely  finishes,  cools, 
and  delivers  plates  face-dry  at  the  rate  of  3  every 
2  minutes.  On  all  but  heavy  metropolitan  work 
only  one  man  is  needed  to  operate  it. 

As  the  SEMI-AUTOPLATE  more  than  repays 
its  hire,  and  does  not  tie  up  any  of  the  publisher’s 
capital,  even  the  smallest  daily  can  easily  and 
profitably  afford  its  many  advantages. 

AUTOPLATE  COMPANY  OF  AMERICA 

One  Madison  Avenue,  New  York 


HENRY  A.  WISE  WOOD,  President 


BENJ.  WOOD,  Treas.  &  Gen.  Mgr. 


airntmtmimmim 


